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vietne:

FuselT ir Cetru valstu— Lietuvas, Rumanijas, Latvijas un Portugales —sadarbiba.
FuselT ir izstradajusi un lidzfinanséjusi Eiropas Komisija programmas "Erasmus+" ietvaros.

Meés vélamies pateikties Eiropas Komisijai par atbalstu un iespéju izpétit un attistit So materialu, ka ariistenot masu
FUSEIT projektu. Més ari vélamies pateikties visam pusém, kas ir devusas ieguldijumu Sis rokasgramatas izstradé,
palidzot mums to uzlabot, daloties savas zinasanas un pieredze.
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FuselT - Pamatnostadnes

KOPSAVILKUMS

"Eiropas Savienibai ir janodrosina, lai Eiropas darbaspéka, jo Tpasi ta IKT specialistu,
zinasanas, prasmes, kompetence un radoSums atbilstu visaugstakajiem globalajiem
profesionalajiem standartiem un pastavigi tiktu atjauninati efektivas muazizglitibas
procesa." - Michel Catinat, Eiropas Komisijas Uznémeéjdarbibas un rlpniecibas
generaldirektorata Konkurétspéjas un rlpniecibas inovaciju IKT nodalas vaditajs, 2015.
gads.

IKT ir viena no vadosajam nozarém Eiropa, kas aizvien nozimigak veicina ekonomikas
izaugsmi un darbvietu radiSanu attistitajas valstis.

Pasreizeja situacija pamato vajadzibu péc daudzdisciplinu pieejas IKT izglitibai, jaunas
macibu programmas izstrades un iespéju (un nosacijumu) radiSanas, lai iegltu
vajadzigas prasmes un zinasanas ASAP (pieméram, izmantojot tieSsaistes kursus,
muzizglitibas principus utt.).

No ilgtermina perspektivu mekléjumiem IKT departamenti bus spiesti pienemt jaunu
pieeju IKT izglitibai, kas varétu palidzet samazinat atskiribas un neatbilstibu starp darba
tirgus vajadzibam un studentu socialajam vajadzibam (vai ceritbam).

Saskana ar European Schoolnet (EUN) datiem prasmes dabaszinatnés, tehnologijas,
inZenierzinatnés un matematika (STEAM) klGst par arvien nozimigaku dalu pamata
lasitprasmes joma musdienu uz zinasanam balstitaja ekonomika.

Fuse IT (Future competences paths for marketing and ICT education) projekts pievérsas
izglitibas un darba tirgus prasibam attieciba uz profesionalajam prasmém un zinasanam
studentiem un absolventiem universitaté (tostarp muazizglitibas pasakumi).

9 unded by the

'EU.S.GJI b *: i Erasmus+ Programme
> x of the European Union




FuselT - Pamatnostadnes

SATURA RADITAJS
1. VISPARIGA INFORMACHA .....oeviietiieteeiete st tet et ese b s s sesssesassesessesasesasesseseanas 6
2. PAR KURSU ...ttt sttt st e ens 7
KURSA MERKIS (KOMPETENCES) ....cucveteuieieriieresietesestesessesessssesesaesessesessssessssesessesessssessnes 7
MACIBU REZULTATS .ooutcviieteririetisteteessesessesessesesassesessesessesassssesessesessssessssessssesensssessssesssses 7
KURSU DALIBNIEKI....vutuiieveteeesisisiesesesesessesesessssssesesessssssssesesessssesesssessssssesessssssssesessssnssseses 7
KURSA TLGUIMS ...ttt sttt ettt st b e ettt st sat e st e e sae e st e e st e e beeeaneenes 8
JAUKTA MACIBU KURSA STRUKTURA.......ctrietirirteiireetiststesesiesesseteassesssesessssessssesessesesessens 8
KURSA SATURS . ...ttt sttt st st e st e s s n e e saneeneesnneenns 8
MaArketinga Pamati.......ccoccuiiiiiiiiiiiic e 8
1evads tirBUS IZPETE........cooei it e e e 9
Klientu lojalitate, apmierinatiba Un ieSaiSte ...........cccvvvrvveeeiiiiiiieeee e, 9
Strategiskais radoSUMS.........cc.uiiiiiiiiieiiccee e s e e s 9
Digitalais MArKetiNGS ........cooeiiiiiiiiee e e e e e e e 10
Klientu pieredzes parvaldiba............ccccceeeiiiiii 10
CRM @nalitiKa.......cceiiiiiiiieeieee e e 11
Reklamas optimizacija timekln .............coooeiiii e 11
Digitala analTtiKa.......cccooeeieiiiiie e 12
MODbIilais MATKELINGS ......cooviiiiieieee e e e e e rreeee e e e s sesennnes 12
SOCIAlIE MEIji......eeeieeiiiiieee e a e 12
E-Pasta MaArKeiNgS ....ccoooeieiiiiieiie e e 13
WEM -Web pieredzes parvaldiba............cccccccovviiiiiiieeiiiiiicireeeee e ecrreeeee e 13
VideO MArKEEINGS......cccciiieieiiieei ettt s e e e s s srree e s s reeeessnne 13
Dizaina dOmMaSaNa........ccceeiuieiiiiiieee et s 14
Lemumu pienemsana un biznesa inteligence ..........cccccovvvvveeeeieiiiciiirieeeeeee s 14
EXCE ... et e s e e e s nes 14
NOVERTESANA. .....couttttititeeaeesetseieeseesetseb s sse s ese bbbt 15

Rt Funded by the
'EU.S.GJI b L Erasmus+ Programme
> x of the European Union




FuselT - Pamatnostadnes

3. METODISKAS VADLINIAS ......oovetiieteieteesietesie et sesaetessssesesaesessssesessesessesassesessssesenens 16
Y Yol o1V o] 4=t 1o 172 Lol | - F PR PPRPR 16
b2 TR o =] U Y SR UPPPP 17
MaACTDU MELOAES ...ttt sae e e b saneenne e 17
N OV I TESANAS PrOCESS..uveeieeeeeieerrrrereeeeeeieiieirrreeeeeeeeeiasisrrereeeeessesiassrsesseeeeessmsssrsssesseesenns 19
R I o 1 Vo V=T o =] [0 0 - 1 1 PSPPI 22
PAISKATS ...t 22
1SS @PIAKSTS ..ttt ettt ee et e et e ettt et et et et e stesteeresatentente e estestesaesreeneentententesten 22
PielietOSaNas PIEMEI.cciiiiiiie ittt e e e s bae e e e s aaeeeeennes 23
3.2 Vairaku izvéles scenarijus . Situacijas novertéjuma tests.........ccevvvveeeeeeieecccivvennnn. 24
PAISKAES ...t sane e re e 24
1SS @PIAKSTS c.vevieeeticee ettt ettt et e et ettt at et et et et e e teeteereene e st e e et estesaeereeneententetenten 24
Y I o= T = I o111 10 [=1 o DU UR RPN 25
3.3 ANKELU FTKi et 28
PAISKATS ...t 28
1SS @PFAKSES c.vveeveeeeteeteeeeteete ettt et et et e st ete et et eae et et eseeteete s eseese st eneeseete s ese et et enseneetenseneens 28
PielietOSaNas PIEMEII..ccciiiie ettt e e e e e e e e e e baa e e e eaaaeeeeennes 30
3.4 ATSAUKSIMIES ...ttt sttt s e ne e nane s 31
PirmsKursa anketa.......oocueeiiiieiiiee e s 31
PIrmSKUIS@ aNKETa. ... eeiiieiieiiee e 33
L Y (=Te b= [V I T 1 =1 2 PR PPN 36
3.5 PIlOTESANA ..eeiiiieetie bbb e st e e s e s 38
3.6 leteikumi skolotajiem un citiem praktikiem ........ccoooeeiiiieiiee e, 39
4. MACTSANAS KARTIBA .....cuuvmruerinieniiseseseeseeiessessesisss e saenae 40
VIDE ...ttt ettt et ettt h e e bt e h ettt enhe e e bt e eat e e be e et e e beeeaneentes 40
KURSU REGISTRACHA ... cctiirietiieteistesesieesseseaetesessesesssteessesessesessssessssesessesensesesssns 41
NAVIGACHA . .....oeeeeeeeitieie ettt ettt et s et e s s et e se et sesesese et esesese e s esesesens 44
MACIBU MATERIALS ..ottt ettt s et ss et se s e s se s ese s eseseesens 45
Gl TESES ettt st b et re e sane e b enas 47
B.ATSAUCES ...ttt st re e e ne e e es 52

Rt Funded by the
'EU.S.GJI b Ll Erasmus+ Programme
> x of the European Union




FuselT - Pamatnostadnes

1. VISPARIGA INFORMACIJA

Fuse IT (Future competences paths for marketing and ICT education) projekts pievérsas
izgltitibas un darba tirgus prasibam attieciba uz profesionalajam prasmém un zinasanam
studentiem un absolventiem universitaté (tostarp mazizglitibas pasakumi).

Projekta ietvaros tiks analizéta, projektéta, izstradata un 1stenota musdieniga macibu
programma, e-macibu materiali, jaukta tipa macibu vide, IKT zinaSanu un prasmju
pasnovértéSana un zinasanu novértésanas sistémas simulacijas.

Galvenie intelektualie rezultati ir saistiti ar marketingu un nakotnes kompetencém, un
tie ietvers:

1. Vadlinijas un pétijumu analize Al;

2. Macibu programmas izstrade un lokalizacija;

3. E-macibu materials atseviskas dalas dazadiem macibu priek§metiem;
4, Simulacijas izgltibai;

5. Pasnovértéjuma un zinasanu noveéertésanas sistéma;

6. Metodiskas vadlinijas

addresses

ict

simulations
self-evaluatio R I
elf-evaluation ¢ qe environment
marketing

education™ KN OWledge

competences

requirements S ki “-S b L;""li‘lﬂﬁ'«'"”
market H . s\
project  |earning

labor pathways

materials
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2. PAR KURSU

KURSA MERKIS (KOMPETENCES)

Attistit prasmi izprast efektivas, misdienigas digitala marketinga stratégijas principus,

tadéjadi nodrosinot studentu konkurétspéju darba tirgl un regiona saistito uznémumu

kopéjo labklajibu, ko nodrosina kvalitativais personals — vienibu absolventi.

MACIBU REZULTATS

Apsedzot So saliekto apmacibu kursu, dalibnieki iegls zinasanas par digitalo

marketingu un klGs par marketinga tehnologiju (MarTech) specialistu.

Péc s1 kursa dalibnieks:

7

7

7

Saprast, ka veidot, uzturét un vadit klientu pieredzes komandas; kas ir socialo
mediju marketings un ka to izmantot ar augstu efektivitati; ka darbojas
meklétajprogrammu marketings un ka optimizét meklétajprogrammas; klientu
personibas un ka identificét vinu vajadzibas un veidot ar tam spécigu sazinu; ka
attistit un izmantot stratégisko radoSumu.

leglstiet prasmes digitalas analitikas un digitalas stratégijas veidosana, e-pasta
un mobilaja marketinga, socialo mediju marketinga, darba ar
meklétajprogrammam, dazadas programmas, kas nepiecieSamas marketinga
digitalizacijai.

lzmantojiet visas iespéjamas Excel funkcijas digitalajam marketingam,
izmantojiet CRM sistémas, timekl|a resursus un lietojumprogrammas..

Spés identificét klientu vajadzibas un rikus, kas visvairak apmierinas vajadzibas,
izmantot klientu iesaisti, nosakot un veidojot vinu lojalitati, izveidot saglabasanu
un kampanas, kas apmierinatu klientus.

KURSU DALIBNIEKI

Sis modulis ir paredzéts uznéméjiem, pasnodarbinatajiem, uznémumu pasniekiem,

dazada l'mena vaditajiem, marketinga specialistiem, dazada limena izglitibas

Rt Funded by the
ELJ.S.G.LT b Ll Erasmus+ Programme
*oxx of the European Union




FuselT - Pamatnostadnes

studentiem un citiem cilvékiem, kuri ir ieintereséti parveidot jaunu profesiju un mainit
karjeru vai vienkarsi apgut jaunas zinasanas un prasmes.

KURSA ILGUMS

leteicamais kursa ilgums ir Iidz 16 nedelam.

Paredzamais nepiecie$amais laiks var at$kirties no macibam Iidz apmacibai. Seit
noraditas témas un vingrinajumi / scenariji tiek organizéti dienas sesijas. Ir atvéléts
elastigs laiks, tapéc katrai dienai nav noradits precizs grafiks. Trenerim japarskata
materials pirms laika un japlano laiks, kas atbilst konkrétas apmacibas vajadzibam.

JAUKTA MACIBU KURSA STRUKTURA

Kursa daltbnieki uzzinas par marketinga principiem digitalaja joma, meklétajprogrammu
un socialo mediju tehniskajiem aspektiem un digitala marketinga netehniskajiem
aspektiem, pieméram, mediju planosanu, e-pasta marketingu u.c.

Sis kurss atbilst jaukta tipa macisanas koncepcijai, kas apvieno tiessaistes un klatienes
macibu metodes.

KURSA SATURS

(150 stundas: Lekcijas, Prakses nodarbibas, Macisanas tiessaisteé; 5 ECTS):

Marketinga pamati
(Lekcijas+ Praktiskas nodarbibas: 2stundas; Macisanas tieSsaisté 10stdras):
° Marketinga definicija, jédzieni
° Marketinga vide
. Patérina tirgi un patérétaju uzvediba, tirgus analize
° Segmentacija un pozicionésana tirgl
° Produkti, serviss, zimols
. Cenu politika
° Precu veicinasana un izplatiSana
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Ievads tirgus izpéte
(Lekcijas+ Praktiskas nodarbibas: 1stunda; Macibas tiesSsaisté 2 stundas):

° Marketinga pétijumu vieta un loma uznémuma vadibas
sistema.

° Marketinga pétijumu jomas.

° Marketinga pétijumu sistéma

° Petijumi patérétaju un uznémumu segmentos

° Pakalpojumu izpéte

° Globalie un starptautiskie marketinga pétijumi

° Marketinga pétijumu étika

Klientu lojalitate, apmierinatiba un iesaiste
(Lekcijas+ Praktiskas nodarbibas: 1stunda; Macibas tiessaisté 2 stundas):

. Klientu apmierinatibas aptaujas - planosana, vadiba, analize

° Debitoru profilu un segmentu definésana

. Klientu lojalitates un apmierinatibas uzlaboSana un
novértésana

° Klientu vertibu priekslikumi

. Attiecibu veidosana ar klientu

° Digitalas lietojumprogrammas , lai maksimizétu attiecibas ar
klientiem

Stratégiskais radoSums
(Lekcijas+ Praktiskas nodarbibas: 1stunda; Macibas tiessaisté 2 stundas):

° Radosums praksé

° Biznesa vizualizacija

° Stratégija, darbiba un pretestiba

° Ekosistema, komanda un vienkarsiba

. Uz ricibu balstits biznesa plans

° Starta mehanika

° Jaunu tirgu apzinasana un piekluve tiem, lai veicinatu izaugsmi
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Klientu pieredzes parvaldiba
(Lekcijas+ Praktiskas nodarbibas: 2stundas; Macisanas tieSsaisté 1 stunda):

. levads. 4 C pieredze

. Skarienjutigumi

. Klientu celojuma veidoSana

° Meérijumu:

° Neto veicinataja rezultats

. Galveno draiveru analize

. Apustula modelis

° Darbinieku apmierinatiba

. UzlaboSanas:

° Debitora atsasanas modelis

° PalGirisanas beigu noteikums
° Mainigs stiprinajums

. Plasma

° Timekla vietne, e-pasts, socialie mediji
° lekseja pardosana:

. lek$éja pardosana un izglitiba

Digitalais marketings
(Lekcijas+ Prakses nodarbibas: 6stundas; Macibas tieSsaisté 18 stundas):

° levads digitalaja marketinga un ta attistiba.

° Zimola novértéSana un veicinaSanas meérku izvirziSana. Digitala
marketinga stratégija.

° Timekla vietnu reklamas kanali (organiska mekléSana, kontekstuala
reklama, e-pasta marketings, socialie tikli, filiaJu / filialu marketings).

° Konvertéjamo piedavajumu organizéSanas un strukturéSanas principi un
prakse. Vietnes satura plana izveide.

° Parliecinosi konversijas tekstu rakstiSanas principi. Riki mérka atslégvardu

analizei un atlasei, rakstot saturu, lai ienemtu vadosas pozicijas
meklétajprogrammas.

° Lietojumprogrammas atslégvardu planotaja riks.

° Maksajumu modeli un principi efektivu kontekstualu reklamas kampanu
veidosanai.

. Efektivas reklamas kampanas filialJu marketinga (filialu marketinga)
plano$anas un organizésanas principi un teorija.

. Kritériji kvalitativai meklétajprogrammu optimizacijai SEO vietnes.
Mekléetajprogrammu marketings SEM.

. Komercplatibu izmantosanas iespéjas un prakse (WIX, SHOPIFY un citas)
atrai izveidei.

° Savienojuma izveide, konfiguréSana un darbs ar statistiku (Google
Analytics u.c.)

° Majas lapas SEO audita riki. Google Search Console savieno$ana un
izmantndana
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CRM analitika
(Lekcijas+ Praktiskas nodarbibas: 2stundas; Macibas tieSsaisté 4stires):
° CRM projektu vadibai
° CRM uzdevuma iestatijumam
° CRM ka sazinas lidzeklis
° CRM kontaktu centra organizésanai
° CRM marketingam (ieskaitot pastu, sms-pasta sttijumus, socialos tiklus,
talitéjos kurjerus)
. Transversala analitika un biznesa inteligence
° PardoSanas un tiessaistes tirdzniecibas centrs

Reklamas optimizacija timekli
(Lekcijas+ Prakses nodarbibas: 5stundas; Macibas tieSsaisté 16 stundas):

° Kontekstualas reklamas definicija. lepaziSanas ar Google Ads. Google Ads
un reklamas tikla reklamas principi.

° Izveidojiet savu pirmo Google Ads reklamésanas kontu. Google Ads
interaktivs. Google Ads reklamas konta struktura

° Efektivu teksta reklamu izveides funkcijas un Tpasibas.

. Pirmo reklamas kampanu izveide un konfigurésana

° Reklamas grupu struktiras planoSana un izveide. Reklamu kopas un
reklamu paplasinajumu iestatisana.

° Atslegvardu izpétes pamati. lzmantojiet atslégvardu planotaja riku, lai
analizétu un uzskaititu galvenos vaicajumus turpmakajam reklamu
kampanam.

° Atbilstibas galveno vaicajumu veidi un meérkis (plass, fraze, precizs).

Kvalitates raditajs un reklamu rangs ka cenas vértibas optimizacijas
kvalitates raditajs.

° Negativie atsléegvardi programma Google Ads. Izmantojot gatavus
negativo atslégvardu sarakstus un pieskirot tos noteiktiem Google Ads
reklameésanas konta [limeniem. Konvertésanas statistikas analize
galvenajiem vaicajumiem, efektivitates analize un negativo atslégvardu
saraksta papildinasana.

° Izveidojiet un konfiguréjiet atkartota marketinga kampanas, reklamas
tiklu, Gmail ads.

. Izmantojot vietnes navigaciju, strukturéjiet Google reklamas kampanas.

° Reklamguvumu izseko$anas pamati

. Reklamas kampanu efektivitates novertéSanas koeficientu vértiba un
apréekinasanas principi: INI, ROAS.

. Princips, ka aprékinat maksimalas pielaujamas izmaksas par klikski,

pamatojoties uz koeficientu (%) un konversijas vértibu.
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Digitala analitika
(Lekcijas+ Praktiskas nodarbibas: 3stundas; Macibas tieSsaisté 9stures):

levads pakalpojuma Analytics

Galvenie parskati

Kampanu un reklamguvumu izsekoSanas pamati
Datu vak$ana un apstrade

Datu apkoposanas iestatijumi

Uzlabotas analizes metodes un riki

Marketinga riki pieredzejusiem lietotajiem

Socialie mediji
(Lekcijas+ Praktiskas nodarbibas: 2stundas; Macibas tieSsaisté 4stures):

Socialo mediju definicija

Socialo mediju stratégija: vizija, meérki, kanali,

Darba saksana ar socialajiem medijiem: Facebook, Youtube, Twitter,
Instagram. Kopuma socialo mediju audits.

Satura marketings: veidi, planoSana, moderésana, zinu rakstiSana,
privatums un drosiba, analitika

Socialo mediju automatizacija

Mobilais marketings
(Lekcijas+ Praktiskas nodarbibas: 2stundas; Macibas tieSsaisté 4stlres):

Ka lietotnes palidz attistit jusu biznesu

Ka iestatit kampanas meérki lietotném

Ka izsekot lietotnu kampanu reklamguvumiem

Ka iestatit lietojumprogrammu kampanu

Reklamu kopu un objektu pievieno$ana programmu kampanam
Marketingataja loma lietotnu kampanas

Ka iestatit pareizo automatizacijas virzienu

Ka stradat ar objektiem programmu kampanas

Ka analizét rezultatus

Ka optimizét lietojumprogrammu, lai palielinatu lietojamibu un tas
pieejamibu

Ka saglabat cilvékus un iesaistities lietojumprogrammas izmantosSana
KA nieteikties iaunos tireos
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E-pasta marketings
(Lekcijas+ Praktiskas nodarbibas: 4stundas; Macisanas tieSsaisté 0,5pmanibas):

. E-pasta marketinga nozime

° Izvéles e-pasta saraksts un svina magnéts
° E-pasta apraide, e-pasta autoresponder
° E-pasta marketinga platformas

° Lieliska e-pasta rakstisana

. Augoss e-pasta saraksts

Video marketings
(Lekcijas+ Praktiskas nodarbibas: 1stunda; Macibas tiessaisté 2 stundas):

° Video marketinga formati

° Video marketinga razosanas riki

° PirmsrazoSana

. Video veidosana

. Video redigésana

. Video mitinasana

° Video veicinasana (PR, emuari, socialie tikli, Google meklésana) un sésana
° YouTube videoklipu optimizacija

WEM -Web pieredzes parvaldiba
(Lekcijas+ Praktiskas nodarbibas: 2stundas; Macisanas tieSsaisté 0,5pmanibas):
) Vietnes saturs: ka izveidot, modificét, parvaldit
° Timekla lapas izkartojums
° Timekla lapas saturs
° Darbs ar multimediju
° Satura validacija
° Darbplismu izmantoSana
. Satura publicésana
° Timekla lapas prieksskatijums
. Uz kartulam balstitas personalizéSanas izmantoSana satura atbilstibas
palielinasanai
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Lémumu pienemsana un biznesa inteligence
(Lekcijas+ Praktiskas nodarbibas: 2stundas; Macibas tieSsaiste 4stures):
° Datorizéets atbalsts IEmumu pienemsana
° Lemumu pienemsanas stili, Simona lemumu pienemsanas procesa cetri
posmi un lémumu pienémeéju kopéjas stratégijas un pieejas.
° Leémumu atbalsta sistémas (DP)
° Biznesa inteligences (BI) arhitektira, saistiba ar DSS
° Bl platformas
) Biznesa atskaites, komponenti, struktira, veidi
° OLAP (tieSsaistes analitiska apstrade)
° Datu vizualizacija un informacijas panela noforméjums
. Biznesa snieguma vadibas sistémas

Dizaina domasana
(Lekcijas+ Praktiskas nodarbibas: 2stundas; TieSsaistes maciSanas 1hour):
. Lietojamibas testéSanas nozime
° Lietojamibas testa planoSanas struktira
. Uzdevumu generésana uznémumiem un dalibniekiem
° Testétaju pienemsana darba
° Lietojamibas testa dizains
° PicoSanas mérkis
° Dizaina pamatojums
. Testa rezultatu analize

Excel
(Lekcijas+ Praktiskas nodarbibas: 2stundas; MaciSanas tieSsaisté 1hunas):

° Excel pamati

° Excel formulas
. Datu analize

° Diagrammas

° Pivot

Ir arT vietéjais modulis (saturs tiek pielagots atbilstosi vajadzibu analizei).
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NOVERTESANA

Vértésana - no studentu viedokla - notiek tris posmos - macibu darbibas laika un kursa
beigas:

” Pasnovértéjuma testi (vértésanas kritériji-30%)

. Scenariju uzdevumi (vértésanas kritériji-30)

. Galigais tests (vertésanas kritériji-40%
Dalibniekiem ieteicams pavadit [idz 4 stundam nedéla, lai iepazitos ar lasiSanas
materialiem un pabeigtu pasnovértéjuma testus.
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3. METODISKAS VADLINIJAS

Macisanas ir sarezgits process, kas prasa ne tikai zinasanu krasanu, bet ari prasmi,
motivaciju, attieksmi.

Macibu organizacija

Lidz ar tehnologiju attistibu informacija ir kluvusi daudz vieglak pieejama. Acimredzot
tas ir ietekméjis art macibu procesu. Tehnologiju integrésana izglitiba un profesionalas
apmacibas procesa ir kluvusi obligata neatkarigi no attieciga izglitibas limena.

Nikolsons e-macibas raksturo ka "jaunu macisanas veidu", kas paredz personalizétu
materialu piegadi, izmantojot internetu (Nicholson, P ,2007). Konkréti, izglitibas
konteksta elearning nozimé gan tieSsaistes, gan bezsaistes darbibu izmantoSanu,
izmantojot specializ€tu programmatiru (Nicholson, P ,2007, C. Ceobanu
2017)(izmantojot elearning platformas). Literatlras dati uzsver IKT riku integrésanas
nozimi macibu-macisanas novértésanas darbiba(Kong, T.-W. Chan, S. C. ; Huang R. and
Cheah, H. M. 2014).

Duta N. et al. apgalvo, ka "tehnologijas piedava iespéjas motiveét studentus macities"
(Duta, N un Martinez-Rivera, O.- 2015). LiteratQra ir izcelti vairaki pétijumi par e-macibu
platformu (pieméram, Moodle platformas) izmantoSanu macibu procesa (Benta et al.
2014; Costa,C et al. 2012).

Moodle's filozofijas pamata ir "sociali konstruktivistu pedagogija”, ko definé
konstruktivisms, blvisms un socialais konstruktivisms. Runajot par konstruktivisma
viedokli, macibu procesa cilvéki aktivi konstrué jaunas zinasanas, sociali mijiedarbojoties
ar savu vidi, visi sensori tiek stimuléti, lasot, redzot, dzirdot, sajatot un pieskaroties un
veidojot maciSanas pieredzi grupas vidu (Mealor,2014).

Vadibas un attistibas komanda ir izstradajusi jaunas funkcijas atbilstosi vajadzibam un
veiklam tehnologijam. Tika pievienotas dazas funkcijas, pieméram: vienkarsas
saskarnes, vilkS§anas un nomesanas iesp€jas, pielagotas témas un daudzi pedagogiskie
riki maciSanai un novértésanai.

Kurss tiek organizéts jaukta tipa macibu formata

- sinhronas darbibas (skolotaja maciSana dazi teorétiski prieksstati, dazu praktisku
prieksstatu laboSana, daZzu spéju praktizésana)

- asinhrona darbiba (patstaviga darbiba, skolotaja doto uzdevumu risinasana, testu
risinasana u.c.)
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Izglitibas resursi

Lai palielinatu macibu efektivitati formalas macisanas konteksta, skolotajiem japievers
lielaka uzmaniba izglitibas resursu dazadosSanai . Lai atbalstitu macibu procesu, izglitibas
resursiem jabat atbilstoSiem, atjauninatiem, pievilcigiem studentiem un viegli
pieejamiem.

Katrai sadalai, kas iepazistina ar kursa tému, ir divas galvenas sastavdalas: resursi un
aktivitates. Resursi sastav no teksta failiem dazados formatos, prezentacijas vai video,
kas iepazistina ar sadalas tému. Sniegta informacija ietver definicijas, teorijas, piemeérus,
paskaidrojumus. Aktivitasu uzdevums ir iesaistit izglitojamo macibu materiala un ar
citiem izglitojamajiem, lai kopigi veidotu zinasanas un izmantotu tas praktisku problému
risinasanai..

Katra kursa téma atrodama darbiba ir viktorina, dodot izglitojamajiem iesp&ju parbaudit,
vai vini saprot, vai ir nepiecieSams macibu priekSmets vai vairak pétijjumu un prakses.

Kursa laika ieglto zinasanu un prasmju novértéSana notiek ka daudzizvélu tests, gala
novértéjums, kas sastav no praktiskas problémas risinasanas un katra priekSmeta
darbibas. Daudzizvelu tests tiek veikts kursa laika, péc tam, kad ir apskatitas vairakas
témas. Pedeja probléma tiek nejausi pieskirta no datu bazes ar vairakam problémam.
Izglitojamajam ir iesp€ja atrisinat problému un augSupieladét failus, kuros tiek piedavats
risinajums.

Macibu metodes

Pirmaja tikSanas reizé - vai nu klatiene, vai tieSsaisté, izmantojot sinhronu sazinas
lietojumprogrammu (Microsoft Teams, Google Meat, Zoom, WebEx- mérki, ir lietderigi
iepazistinat ar kursa meérki, mérkiem un studentu vélmju apzinasanu attieciba uz kursu.

Ledlauza kurss kursa sakuma rada parliectbu un motivaciju, dodot dalibniekiem iepazit
vienam otru, iepazistinot ar treneri un iepazistoties ar temu.

St ledus lausanas aktivitate ir japielago macibu situacijai (klatiené pret tie$saisté).

Jaukta tipa macibu kursa laika ieteicams izmantot Sadas maciSanas un macisanas

metodes:
7 Lekcijas, Macibu piezime
2 Praktiskais darbs, Pasniedzeji tiek stingri mudinati
7 Aktivas macibu metodes vajadzibas gadijuma pielagot 3o (un
7 Maciganas tiedsaisté (individuals visus  vingrinajumus)  vietéjam
darbs) kontekstam
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Bltisks aspekts, lai klGtu par veiksmigu un autonomu izglitojamo, jo Tpasi, virzoties uz
priekSu izglitibas sistéma, ir spéja uzraudzit savu ricibu, domas un jatas, lai sasniegtu
izvirzitos mérkus. (Panadero & Romero, 2014).

No dazadajam prasmém, kas nepiecieSamas, lai klGtu par pasregulétu izglitojamo, dazadi
teoreétiki ir uzskatijusi, ka pasSnovértéjuma un uzraudzibas stratégijas ir bitiskas, lai gtu
panakumus.(Puustinen & Pulkkinen, 2001).

levads < Attéli / video
Description Jauna
Explanations
Piemérs < Scenarijs
( N\ l
Situacija / Riciba /
Atsauksmes Prakse
\, J
e w y
Situacija / Riciba / s Piemars
Atsauksmes
\, J
A 4
Konsolidacijas

levads
( bla ~ Informacijas
Problemsasta TR
S
\
Informacijas J Praktisks piemeérs
resurss r / Scenarijs
»| Problémsasta
Praktisks piemérs . vs
/ Scenarijs v
r Informacijas
Problémsasta resurss
S
\

Praktisks piemeérs
/ Scenarijs

A 4

Konsolidacijas
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levads
l Informacijas
-
_ - resurss
Problémsasta
VS . . -
- Praktisks piemeérs
! / Scendrijs
Informacijas
A 4 = o
resurss Informacijas
Problémsasta Problémsasta resurss
Praktisks piemérs Vs S

/ Scenarijs Praktisks piemeérs

/ Scenarijs

A 4

[ Konsolidacijas ]

NoveértésSanas process

St iemesla dé] kurss tika strukturéts modulos, katrs modulis aptver virkni zinatniska
satura, un péc katra modula students var noteikt informaciju, izmantojot praktiskus
scenarijus (teoréetisko jédzienu integrésana realas dzives situacijas), lai paSnovértétu.

Novertésanas procesa elementi:

Novérté novértéjuma prasmju apzinasana un definéSana
Pedagogiskas aktivitates

Darbibas vai riki prasmju novértésanai

Kriteriji, lai spriestu par to, vai persona ir kompetenta vai nav
Macibu resursi

Noveértésanas resursu kontekstualizéSana

lesaistitie dalibnieki

Laika (sakotnégjais, vidéjais, galigais) novértéjums

3 N N N N N N NN

Merijumu raditaji

Pirmsdarbibas vertésana - vértésanas planoSanas posmi, kuros tiek saskanoti meérki un
uzdevumi un izstradats vértésanas plans (Pasnovéertéjums, zinasanu novértésana péc
katras vienibas un nosléguma viktorinas).
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Notiek novértéSana — ir novértésanas veida darbibas beigas (péc katras vienibas),
novértéjums lauj pielagot darbibu atbilstosi dalibnieku vajadzibam un progresam
attieciba pret méerkiem un uzdevumiem.

Darbibas beigu novéertéjums - to izmanto, lai novértétu dalibnieku priekSstatus par
darbibu, kad ta ir pabeigta.

Pécparbaudes novertéjums - tas notiek péc aktivitates un tiek izmantots, lai novértétu
ilgtermina ietekmi un maciSanos personiga un profesionala lilment, un ka st macisanas ir
izmantota.

Sis novértéjums tiek veikts gan ar atgriezeniskas saites anketu, gan atsakot galigo anketu
péc tam, kad studentu prakse realaja dzive satur.

Vértésanas kriteériji
7 [SE] Pasnovertéjuma testi (Vertésanas kriteriji-30%- Vismaz 50% pareizo atbilzu)

#  [ST] Scenariju uzdevumi (Vértésanas kritériji-30%- Vismaz 50% pareizo atbilzu)

# [FE] Nosleguma tests (Veértésanas kritériji-40%- ReZga tests - datorizéts
novértéjums; Katrs tiek novértéts no 0 lidz 10)

Beigu novértéjums tiek aprékinats $adi=0,30*SE+0,30*ST+0,40*FE

7 Eksamena pakapei jabit ne mazakai par 5.

7 Visas novértéjuma dalas tiek vértétas 1-10 zimju skala.

o 10-9: Perfektas un Joti labas zinasanas. Novértéjuma limenis. 90-100 %
pareizas atbildes.

o 8-7: Labas zinasanas un spé€jas, var but vairakas kludas. Sintézes limenis.
70-89 % pareizu atbilzu.

o 6-5: Vidéjas zinasanas un spéjas, ir kludas. Analizes [imenis. 50-69 %
pareizu atbilzu.

o) 4-3: Zinasanas un spéjas zem vidéja limena, ir bltiskas kludas. Zinasanu
pielietojuma limenis. 20-49 % pareizu atbilzu.

o 2-1: zem minimalajam prasibam. 0-19 % pareizas atbildes.

Realas pasaules savienojumiem un uz cilveku vérstam pieejam ir nepiecieSams
parliecinoSs macibu programmu dizains un elastigums apvienojuma ar studentu
pardomam, pasregulaciju un agentiru.

Macisanas rezultatu novértésana ietekme kllst par sarezgitu procesu gan iestadém, gan
macibspékiem. Saja procesa galvenie efektivitates virzitajspéki ir studentu iesaistes
plasums, skolotaju meistariba, starpdisciplinaras pieejas un elastigums.
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Noveértésanas metodologijas ir sinergija starp maciSanas un macisanas kontekstu, kas
veido studentu uzvedibu un to apstrid, un darbibam (spriedumiem un Iémumu
pienemsanu).

Scenariji tika balstiti uz to atbilstibu, zinatnisko pamatojumu un empirisko pielietojumu.
TiSi scenarija apkopojuma ir izklastita prakse, kas vienlidz dod iespéju studentiem un
skolotajiem kopigi piedalities pieredzes apgisanas konteksta.

Piemérojot tieSas vértéSanas metodes, skolotdji galvenokart pilda koordinatora lomu,
radot kontekstus, kuros studenti var pieradit savu meistaribu.

Macibu programma un macisanas prakse var gut labumu, apvienojot daZadas
metodologijas, lai apmierinatu dazadas vajadzibas, pielagojot prasmju novéertéjumu
dazadam studiju jomam, pedagogiskajai meistaribai un inovacijas politikai.
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3.1 Pasnovértéjuma riki

Parskats

Metakognitivas zinasanas un
prasmes tiek patiesi uzlabotas,
izmantojot pasnovértéjumu un

salidzinoSo novéertéjumu

Pasnovéertéjums ir galvenais
instruments pasregulétas
macisanas veicinasanai izglitiba..

Parskats

Skolotaji var veicinat
pasnovertéjumu, izmantojot
dazadas metodes un rikus..

pasnovértéjumam.

Iss apraksts

Uzraudziba un pasnovértéjums parada studenta spéju spriest par savu sniegumu un
rezultatiem, parasti ar cieSu novéroSanu vinu darbibas gaita un pasnovértéjumu, kad
rezultats ir sasniegts (Hacker et al., 2009).

Kapéc uzraudziba un pasnovertéjums ir galvenais macibu sabiedriba?

Sis prasmes ir nepiecie$amas, lai studenti varétu spriest par savu darbu. Bez $adam
pardomam viniem var bat grati atskirt to, ko vini ir darijusi pareizi, un to, kas viniem ir
jauzlabo (Kostons et al., 2012; Martinez-Fernandez & Vermunt, 2015; Nickles et al.,
2009; Vermunt, 1998).

So divu stratégiju izmanto$ana studentiem ir pazistama ki pasnovértéjums, kas ietver
standartu internalizaciju, lai vini varétu regulét savu maciSsanos un péc tam varétu
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novértét savu rictbu un butu augstaka precizitate, lai atklatu savas neveiksmes un to, ka
tas labot. (Paris & Paris, 2001).

Uzraudziba + pasnovértéjums = pasvértéjums

Termins "pasnovertéjums" ir izmantots, lai aprakstitu dazadas darbibas, pieméram,
laimigas vai skumjas sejas pieskirSanu tikko izstastitam stastam, pareizu atbilzu skaita
aplési matematikas testa, grafiku raditajus Sautrinu mesanai, zinatnes koncepcijas
izpratnes (vai tas triakuma) noradisanu, rubrikas izmantosanu, lai identificétu stipras un
vajas puses parliecinosaja eseja, rakstot atstarojoSus Zurnala ierakstus utt. (Andrade,
2019).

Kopuma $is darbibas ietver savu spéju, procesu un produktu pasnovértéjumu gan
summariem, gan formativiem mérkiem.

PielietoSanas piemeri

| Remarketing is a feature that allows you to create personalised ads for users who have previously visited the site but have not made any purchases. ‘

Question Type (multiple-choice questions with one correct answer (number of possible answers: 3-6); multiple-choice questions with several correct answers (number of
possible answers: 4-6); yes/no questions):

yes/no question ‘

No. Possible answers Correct/Incorrect Recommendations for improvement;
Links to training material and particular scenario.
(Incorrect answers)

1A Yes Correct Postcron. Advertising Getting Started Guide. Blog accessed July 2021
at: https://posteron.com/pt/blog/publicidade-na-internet/

‘ Cost Per Click (CPC) consists of... ‘

Question Type (multiple-choice questions with one correct answer (number of possible answers: 3-6); multiple-choice questions with several correct answers (number of
possible answers: 4-6); yes/no questions):

multiple-choice questions with several correct answers

No. Possible answers Correct/Incorrec Recommendations for improvement;
t Links to training material and
particular scenario.
(Incorrect answers)

3A This is the model used in “Add To Traackr” extension, for example. It is a useful format | Incorrect Google Ads Help. Accessed August
to track the exact results of the ad. It is suitable for those who want to get more traffic 2021 at:
to their website or blog. https://support.google.com/google-
3B The CPC (Cost per Click), it's the charging method in which the advertiser pays for the Correct ads/answer/1164952hl=en
total number of clicks its ads have obtained.
3C This is the model used in Google AdWords keyword buying, for example. It is a useful Correct

format to know the exact results of the ad. It is suitable for those who want to get
more traffic to their website or blog.

3D Costs per click, it's the charging method in which the costumer pays for the total Incorrect
number of clicks he places on the ad.
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3.2 Vairaku izvéles scenarijus . Situacijas novértéjuma tests

Parskats

1. Jautajumi ar atbilzu variantiem sniedz jautajumu un aicina studentus izvéléties
no iespéjamo variantu/atbilzu saraksta. Lielakajai dalai jautajumu ar atbilzu
variantiem ir viena pareiza atbilde un divas lidz ¢etras nepareizas "traucéjosas"
izvéles. Jautajumi var bat nepilnigi teikumi, pazinojumi vai sarezgiti scenariji. Tie
ir vispiemeérotakie faktiskajai, konceptualajai vai procesualajai informacijai.

2. Datzivienkarsiikska noteikumi, kas var padarit efektivakus jautajumus:

o Distractors jabut nepareiziem, bet ticamiem / ticamiem.

o Studentam nevajadzétu spét noveérst traucekli tikai tapéc,
ka tas ir acimredzami nepareizi.

o Izvairieties no ‘'"vienmér" traucékliem wun izvélieties

"nekad" terminus, pieméram, "parasti", "iespéjams" un
"reti", lai nelautu studentiem viegli novérst traucéeklus.

o Taupigi jaizmanto tadas iespéjas ka "viss iepriek$ minétais"
un "neviens no iepriekS minétajiem".

3. Daudzizvé|u novértésanas metodikai ir art formativa loma, ka arf novértéjuma
informacijas sniegSanai par studentu. Novértéjums var kalpot un tam vajadzétu
kalpot ka mehanisms, lai palidzétu macities (Black & Wiliam, 1998). Augstakaja
izglitiba ir Tpasi liela interese par augstakas kartas prasmju novértésanu, jo
universitates un tresa l[imena iestades saskaras ar pieaugosam prasibam mazinat
Skietamo plaisu starp to, ko studenti macas, un to, ko novérté darba devéji.

Iss apraksts

Kapéc uzraudziba un pasnovértéjums ir galvenais macibu sabiedriba?

Vairaku atbilZzu scenarijs - ta ir novertésanas metodika, kas var but |oti noderiga, lai
novértétu dazadas prasmes. Saskana ar scenarijiem, kas ierosinati kursa, vairaku atbilzu
scenarija var novertet sadas visparigas prasmes:
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Problem solving

Teamworking 5%, j Change management
253

MULTIPLE-CHOICE
SCENARIO

i X
Interdisciplinary Time management

Attéls: Visparigas prasmes, kas novértétas, izmantojot vairaku atbilzu scenarijus

Pielietosanas piemeéri

Please choose a scenario to start simulation.

completed: 1 of 1 &

Social Media

.

4 Scenario(s)

Social Media Socii Introduction to Market .
siness
Elisa is planning to start her business Compar Reseal‘ch

findir impany’'s
rtising, particularly Facebook, in simulat e 2 i to follow
platforms, to elaborate a strategy, to their new product — smart educatic 1 >cenariols) to “Bam™
analyze results of her first steps and to ts. The company spent so0ciE IYEES are
create content plan. She should also significant amount of money for product advantag sount for

aware of privacy issues. &d in social media, but results, especially about trz inge in
compan eparate

Facebook account far company.

money for preduct promatien in social
and Elze must prepare their

specializing in socia a A a
the situation is complicated, Elie homework before the start. Their aim - to
find utions and strategy how to share important content on social media
10 generate traffic to company’s websites

promaote New Smart pen using social

Apanki e
Rankings media. and, hopefully, sales.
~" Rankings
Rankings Rankings
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Module: Introduction to Market Research
Scenario: Brand new product

General Description

Simulation duration: 15 minutes.

Each simulation has 3 levels.

& Ineach level we have 3 options: one is correct (2 points), one is semi-correct {1 point) and one is incorrect (0 points)

After choosing the correct one, student goes futher (positive feedback should also appear)

If he/she chooses the incorrect answer, an explanation that the chosen solution is incorrect shows up (feedback), why it is incorrect, and a request to
"try again®.

If hefshe chooses the the semi-carrect answer, an explanation why it is semi-correct shows up (feedback), and student goes futher

If the student answered incorrectly, he/she should be invited to read more about the subject

Contextualization of the scenario

Goals

to present idea principles and purposes of marketing research process; illustrate theoretical background on the concepts and methods of marketing
research; illustrate theoretical and practical solutions to challenges in marketing research;

Pre-History

Post graduate of IT engineering as diploma work created unique 5G based interactive platform dedicated for new generation social network. Young
inventor organizes a start-up and begins to develop revolutional social network which allows to mix real and virtual life almeost without any limits.
Entrepreneur neads to find investments and organizes high-end presentation of his evolutional idea for possible investors- business angels; banks; crowd-
funding platforms, ICO operators.

Where the action takes place

all action is takes place in business office presentation room

What actors are involved, who they are
Young entrepreneur-inventor, post-graduate of IT engineering from prestige European univer.

age businessman, very rich wears prestige clothes; Clerk for loans from big European bank- y 3AAA

A brief description of the situation

Young entrepreneur organizes presentation of his created product for potential investors, Inv 3AAB

about it so they zll attended to presentation.

ABA

Katram scenarijam ir vairaki atbilZzu ABC
varianti vairakos limenos.
Pareizas atbildes noved pie jautajumu S
kopuma, daléjas atbildes noved pie citam 3BAC
jautajumu kopam saskana ar pievienoto SBBA
diagrammu.

| 1C N 2BB | 3BBB

Par katru daléji pareizu vai nepareizu ZBC SBBC
atbildi tiek sniegta atgriezeniska saite, ka

arm materiali ieteikumi, kas studentam jaatkarto.
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Example 1S
Brand new product

QAR eotreprenear has coly of some mivstes hor Pisch

Example 1B

Brand new product

QoPengatial it el et A werls b Ko sk W B
racesaary o bresl mars manay e mare gresieg ressarch:

Example 2BC

@ nalyrin

Brand new product
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3.3 Anketu riki

Parskats

Lai novertetu attieksmi un viedok|us, var izmantot
Aptaujas anketas var sniegt kvantitativu dazadus jautajumus un apgalvojumus. Lai gan ir
studentu "miksto prasmju" daudz dazadu anketu veidu, pastav vienkarss

novértéjumu. Turklat skolotaji var likumsakarigs noteikums: jo lielaka izlase, jo
izmantot apstiprinatas anketas vai strukturétaka, noslégtaka un skaitliskaka var bat
izstradat jaunus pielagotus anketa, un jo mazaka izlase, jo mazak strukturéta,
instrumentus. atvértaka un uz vardiem balstita var bt anketa.
(Cohen, Manion, and Morrison, 2007, p. 320).

Visbeidzot, pasvaditas anketas var palidzét
skoléniem novértét.

Iss apraksts
Ko st novéertésanas metode sastav no?

Anketa ir novértéSanas metodika, ko varétu definét ka 1pasu rakstisku jautajumu
kopumu, kura meérkis ir iegtt konkrétu informaciju no izvélétajiem respondentiem.
Jautajumi un atbildes ir izstradatas, lai apkopotu informaciju par respondentu attieksmi,
vélmeém un faktisko informaciju.

“Labas anketas ir koncentrétas, atbilstosas, genereé tikai noderigus datus un ir uzmanigas
ar respondentu laiku un energiju” (Cohen et al, 2017, p. 498), bet - lai tie butu efektivi
- tie ir precizi jaizstrada un jaizvairas no ta saukta respondentu noguruma. Saja zina ir
svarigi parbaudit, vai ir iespéjams iegut informaciju dalibniekiem izdevigak un
interesantak, izvairoties no tadu datu pieprasiSanas, kurus varétu iegut citur.

Lielaka dala anketu, jo Tpasi lielu paraugu apstradei, balstas uz slégtiem jautajumiem.
Tomeér dazi autori (Lizzio and Wilson, 2008) iesaka izmantot gan atklatus, gan slégtus
jautajumus, lai iegltu studentu prieksstatus par atgriezeniskas saites kvalitati. Vél viens
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padoms, ko iesaka M

’ aurer (2018), ir organizé

Vv - {o: . ’ ganizet beztermina i . .

ar sekot [idzi papildu precizéjosi jautajumi rmina intervijas jautajumus, kuriem

Saskana ar Cohe
- n et
al. (2017), darbam ar anketam acimredzot ir plusi
un minusi .

Efficiency

Address a large number of
issues and questions
toghether, with the possibility
of a high responseé rate

Scoring Complexity
Offer an overall measure of If badly designed, can be
the astitudes and oponions misleading

of the respondent

Interaction with
respondents

Cost
It is possible to provide
questionnaires to large
numbers of people
simultaneous

Hard to follow up on
answers

Data quality

Uniformity
Lower quality of data,

Each respondent receives Y 0
compared to interviews

the identical set of
questions

Zimei i Sy
mejums: Anketu prieksrocibas un trikumi
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Pielietosanas pieméri

Customer Journey is

Select one

O a. complete experience a customer has with an organization
O b. complete experience a customer has with company representatives
Oc complete experience an employee has with an organization

O d. complete experience a customer has with a product

Consumer Profile is

Select one

O a. description of a customer, or a set of customers, based on the characteristics that they have in common
O b. description of a product, or a set of products, based on the characteristics that they have in common
O c. description of an employee, or a set of employees, based on the characteristics that they have in common

O d. description of a company, or a set of a company group, based on the characteristics that they have in common

Promotion represents

Select one

a. the different methods of presentation that marketer uses to inform the target audience about the product
D b. the different methods of communication that marketer uses to inform the target audience about the product
c. the different advertising methods that marketers use to inform the target audience about the product, price, and placement

D d. the different methods of communication that marketer uses to inform the target audience about the product’s price

The marketing mix is the combination of

Select one:

O a. three elements called the 4P’s Product, Price, and Promotion
O b. five elements called the 5P’s Product, Planning, Price, Promotion, and Place
O c. four elements called the 4P’s Product, Price, Promotion, and Place

O d. four elements called the 4P's Planning, Price, Promotion, and Place
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3.4 Atsauksmes

Ir izstradatas tris atgriezeniskas saites veidlapas
- divas studentiem (pirms un péc kursa)

- viena skolotajiem/apmacibas pasniedzéjiem

Pirmskursa anketa

1. Dzimums

VirieSu

Sieviesu

2. Nodarbosanas

Students

Pasniedzéjs

All darbinieks

Biznesa parstavis

Pieauguso izglitibas
centra parstavis

o|o|lO0|O|O

Marketinga specialisti

3. Ka jus novertétu savas zinasanas un spéjas $ajos marketinga priekSmetos:

Perfektas Labas Vidéjas Zinasanas un Zem
un |oti labas zinasanas zinasanas Spéjas zem minimalajam

zinasanas un spéjas un spéjas vidéja prasibam
Marketinga pamati o o o o o
levads tirgus izpété o o o o o
Klientu lojalitate, apmierinatiba
un iesaiste ° ° © ° °
Stratégiskais radoSums o o o o o
Klientu pieredzes parvaldiba o o o o o
Digitalais marketings o o o o o
Reklamas optimizacija timeklt o o o o) o
CRM analitika o o o o) o
Digitala analitika o o o] o o
Socialie mediji o o o o o
Mobilais marketings o o o o o
E-pasta marketings o o o o o
Video marketings o e} o o o
WEM (Web experience

o o o o o

management)

fuse 1T »
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LEémumu pienemsana un biznesa
o o o o) o o
inteligence
Dizaina domasana
Excel
4. Cik parliecinats esat par katru no Siem subjektiem?
Nav Daléji Nedaudz o
o ol . Loti parliecinats
parliecinats parliecinats parliecinats

Marketinga pamati o o o o
levads tirgus izpété e} o o o
Klientu lojalitate, apmierinatiba un
o o o o o
iesaiste
Stratégiskais radosums o o o o
Klientu pieredzes parvaldiba e} o o o
Digitalais marketings o o o o
Reklamas optimizacija timeklt o o o o)
CRM analitika o o o o
Digitala analttika o o o o
Socialie mediji o o o o
Mobilais marketings e} o (¢} o
E-pasta marketings e} o (¢} o
Video marketings e} o o o
WEM (Web experience

o o o o
management)
LEmumu pienemsana un biznesa
. L. o (e} [¢) (e}
inteligence
Dizaina domasana o o o o
Excel e} o o o
5. Vai esat kadreiz piedalijies ar marketingu saistitas apmacibas?
Ja e}
Née o
6. Vai esat kadreiz iesaistijies neformalas aktivitatés, kas palidzéjusas attistit jlisu prasmes saistiba

ar marketingu (pieméram, atsauce uz tie$saistes resursiem, noradijumi no vienaudziem /
studentiem)?

Ja
Née

7. Ko jus sagaidat, pabeidzot FuselT kursu? (Lidzu, noradiet vienu vai divus teikumus)
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Pirmskursa anketa

1. Dzimums
Viriesu o
Sieviesu o

2. Nodarbosanas
Students
Pasniedzéjs

All darbinieks
Biznesa parstavis

Pieauguso izglitibas centra parstavis
Marketinga specialisti

o|lo|Oo|O|O]|O

3. Vai nakotné planojat izmantot marketinga témas?
Ja
Née

4. Ka jus tagad noveértétu savas zinasanas un spéjas Sajos marketinga priekSmetos:
Perfektas Labas Vidéjas Zinasanas un Zem
un |oti zinasanas un | zinasanas Spé&jas zem minimalajam
labas Sp€jas un spéjas vidéja prasibam
zinasanas
Marketinga pamati e} o o o o
levads tirgus izpété o o o o o
Klientu lojalitate, apmierinatiba un o o o o o
iesaiste
Stratégiskais radoSums e} o o o o
Klientu pieredzes parvaldiba e} o o o o
Digitalais marketings o o o o o
Reklamas optimizacija timeklt o o o o o
CRM analttika o o o o o
Digitala analitika e} o o o o
Socialie mediji e} o o o o
Mobilais marketings e} o o o o
E-pasta marketings e} o o o o
Video marketings e} o o o o
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WEM (Web experience e} o o o o
management)

Lémumu pienemsana un biznesa o o o o o
inteligence

Dizaina domasana o o o o o
Excel o o o o o

5. Cik parliecinats jis tagad esat katra no Siem priekSmetiem?

Nav parliecinats Daléji Nedaudz Loti parliecinats
parliecinats | parliecinats

Marketinga pamati o o o o
levads tirgus izpété o o o
Klientu lojalitate, apmierinatiba un o o o
iesaiste
Stratégiskais radoSums o o o o
Klientu pieredzes parvaldiba o o o o
Digitalais marketings o o o o)
Reklamas optimizacija timeklt o o o o
CRM analitika o o o o
Digitala analitika o o o o
Socialie mediji o o o o
Mobilais marketings o e} o o
E-pasta marketings o e} o o
Video marketings o e} o o
WEM (Web experience management) o o o o
LEmumu pienemsana un biznesa o o o o
inteligence
Dizaina domasana
Excel

6. Ludzu, novértéjiet savu pieredzi ar Sadiem FuselT kursa elementiem?

Stingri piekritu Piekritu | Nepiekritu | Stingri nepiekritu
Man bija skaidra izpratne par kursa
_o o o o o
mérkiem
Es atklaju, ka tieSsaistes pieeja macibam
T o o o o
bija piemérota kursam
Es atklaju, ka kursa saturs aptvéra kursa
. o o o o
mérkus
Es atklaju, cik daudz laika ir dots, lai
. . - . . . o O o o
pabeigtu kursu, lai batu pietiekami
Es uzskatiju, ka apmaciba un atbalsts visa
o o o o o
kursa laika ir piemérots
Es atradu iespéju novértét savas zinasanas ° o ° °
ka pozitivu stimulu, lai pabeigtu kursu
Kurss man sniedza zinasanas un prasmes,
. L . o o o o
kas attiecas uz manu macisanas praksi
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Es ieteiktu So kursu citiem studentiem o ‘ l¢) ‘ o

7. Kadas ir galvenas prieksrocibas, ko guvat, pabeidzot FuselT kursu? (Liidzu, noradiet vienu vai
divus teikumus)

8. Vai kursa kaut ka pietrika vai kaut ka, ko varéja uzlabot? (Liidzu, noradiet vienu vai divus
teikumus)

9. Vaiir vél kadas marketinga témas, kas jis interesé? (Ladzu, uzskaitiet vienu vai divus, ja vélaties
attistit papildu prasmes)
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Pasniedzéju anketa

1. Vards

2. Valsts
Lietuva

Latvija

Portugale

o|jo0|0O|O

Rumanija

3. Ludzu, noradiet, cik stingri jus piekritat vai nepiekritat $adiem apgalvojumiem.
§t|n§r| Piekritu Ne ple.krltfl, ne
piekritu nepiekritu

Stingri

GRS nepiekritu

Nodrosinata macibu
programma bija atbilstoss
programmas izklasts, kura bija o o o o o
noradtts, ka kurss batu
janodrosina.

TieSsaistes macibu materiali
bija atbilstoss atbalsts
izglitojamajiem, sniedzot
viniem pienacigu un atbilstosu
atbalstu un pasakumus kursa
pabeigsanai.

Kursa struktlra un saturs
motivéja dalibniekus to o o o o o
pabeigt.

Daltbniekiem bija paredzéts
laiks, lai pabeigtu kursu, bija o o o o o
pietiekams.

Kopuma kursa témas bija
piemérotas mérkauditorijai.

4. Noradiet, cik liela méra kursa dalibniekiem bija svarigi $adi marketinga priekSmeti.

Loti aktuali Aktuali Tikai nedaudz Pavisam nav
aktuali aktuali

Marketinga pamati o o o o
levads tirgus izpété o o o o
Klientu lojalitate, apmierinatiba un

o o o o o
iesaiste

Stratégiskais radoSums o o o o
Klientu pieredzes parvaldiba o o o o
Digitalais marketings o o o o)
Reklamas optimizacija timekl o o o o
CRM analttika o o o o
Digitala analitika o o o o
Socialie mediji e} (¢} o o
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Mobilais marketings o o o
E-pasta marketings o o o
Video marketings o o o
WEM (Web experience

o o o
management)
LEmumu pienemsana un biznesa
L o o o
inteligence
Dizaina domasana o o o
Excel (¢} o o

5. Ludzu, noradiet, cik stingri jas piekritat vai nepiekritat turpmak sniegtajam apgalvojumam..

PilnTba Gandriz Tikai daléji Neizdevas
sashiegts sashiegts atbilst sasniegt mérki
meérkis meérkis meérkim
Cik liela méra FuselT sasniedza savu mérki
iepazistinat studentus ar marketinga o o e} o
priekSmetiem?

6. Luadzu, sniedziet papildu informaciju par to, ka kurss atbilda vai nesasniedza ta merki
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3.5 Pilotésana

Lai pareizi organizétu macibu darbibu, izmantojot e-macibu platformu, tika planota aktivitates
pilotéSana, katra partnera pienakums bija vadit kursu ar vismaz 30 studentiem un identificét
visas neskaidribas, kltdas un visbeidzot, bet ne mazak svarigi platformas optimizaciju. par labu
turpmako apmacibu aktivitates attistibu.

Ir nemts véra:

1. Kvalitativu datu iegiiSana - Pasakuma organizésanai nepiecieSamo datu iegliSana gan no
praktikantiem, gan no pasniedzéjiem (atsauksmes anketas, kas uzraditas ieprieks 3.4. punkta)
e Anketas pieteikSana studentiem (1 anketa, kas tiks izmantota pirms macibu

aktivitates un viena vélak)
e Skolotaju anketas pielietoSana (ST aptauja — atgriezeniska saite palidzés
novértét projekta apmacibu pilotprojektus).
2. Atsevisku pilotésanas modulu izplatiSana katram partnerim
3. Elementu noteiksana, kas katram partnerim bltu janem véra, zinojot par atbilstoSaku
pirmstestéSanas darbibas prezentaciju.
e FuselT izméginajuma kopsavilkums “Partnervalsti”.
e Dalibnieku informésana un atlases process:
e Dalibnieku profils
e Studentu motivacija pievienoties pilota apmacibai
e Apmacibu procesa organizésana
e Dalibnieku viedoklis par saturu
e Kadu ietekmi (priekSrocibu) varétu panakt, ievieSot FuselT kursu “Partnervalsts”
augstakas izglitibas iestades?
4. Efektiva attistiba kursa e-studiju platforma ar vismaz 30 katra partnera studentiem.
5. Platformas optimizacija péc pilotésanas ieglitajam atsauksmém, macibu materialu
optimizésana.
Zinasanu sabiedriba piedzivo virzibu uz apgustoSu sabiedribu, kura lidzdaliba macibas,
zinasSanu parvaldiba un informacijas izplatiSana ir batiski panakumu virzitajspéki.
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3.6 leteikumi skolotajiem un citiem praktikiem

Skolotaji ir galvenie dalibnieki, kas spéj nodrosSinat studentiem atbilstoSu macibu
pieredzi. Jaattista zinasanas un prasmes, kas jaattista, var uzlaboties, lai sagatavotu
jaunakas paaudzes macibu sabiedribai un divdesmit pirma gadsimta prasmém, kas
batiba ir transversalas un parveidojosas.

St dinamika ir atdzivinajis interesi par inovacijam macibu programmu izstradé

Ir jaapglst dzila un transversala maciSanas, lai jaunie absolventi varétu optimali
pielagoties mainigajam problemam un apstakliem, kas nosaka misdienu sabiedribu.
Starptautiska analize liecina, ka maciSana un macisanas ir obligati javirza uz nakotni.

Turpmak sniegtaja ieteikumu kopuma

7 lzstradat elastigu macibu programmu, kas sniedz studentiem izvéles brivibu,
dodot viniem iespéju klGt par partneriem kopprojektésanas apguve;

7 Veicinat peer-to-peer macisanas;

7 Attistit eksperimentu un inovaciju kultdru izglitiba, Tstenojot projektus, kas
attista pétniecibas, inovacijas un socialas atbildibas prasmes;

7 lzveidot rezultatu apmainas un izplatisanas kultdru, lai raditu ietekmi un piekJuvi
organizacijas macibu modeliem
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4. MACISANAS KARTIBA

VIDE

TieSsaistes macibu platforma (pazistama ari ka Moodle) ir virtuala macibu vide, kas
nodrosina vairakus resursus, kas ir izveidoti, lai iesaistTtu izglitojamos un veicinatu uz
sadarbibu vérstu, studentu centrétu macisanos..

No studentu viedokla e-macibu joma izskatas ka timek|a vietne ar vairakam sadalam, no
kuram katra ir saites uz dazadiem resursiem un aktivitatém. Darba vide un izkartojums
ir Joti intuitivs un viegli saprotams, izmantojot visus platformas rikus.

Lapa par piekluvi platformai ir pieejama $aja adresé: https://atviri.emokymai.vu.lt/

Cursurile mele

Marketingo technologijos

Future competencies

Mokomoji medZiaga parengta projekto ,Fuse IT ingo ir IKT ateities 4 gaires) jgyvendinimo metu.
DD pathways for marketing Projeklo tikslas — iSanalizuofi, sukurt ir idiegti mokymo programa su e mokymosi medZiaga, misria mokymosi aplinka, IKT Ziniu ir igidziu isivertinimu bei
and ICT education sertifikavimo sistema

ENTER THIS COURSE

Toate cursurile

Taja pasa laika scenarijiem var pieklat tiesi: https://fuseit.eu/index.php

SIMULATIONS RANKING

Modules

Please select a module to access to scenarios
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Lai iegltu informaciju par saistitajam aktivitatém projekta, varat piek|at timek|a
vietnei:

https://www.knf.vu.lt/en/fuseit#contact

E:::I:; KAUNAS CAMPUS -  STUDIES -  RESEARCH -  PROJECTS -  TIMETABLE -

FuselT: Future competences pathways for marketing and ICT
education

Funded by the Future competencies
Erasmus+ Programme pathways for marketing EU.S.GJI BB
of the European Union and ICT education

ation lcommunication] reflects the views only of the author. and the Commission

with support from the European Commission. Thi

he information containex

erein.

PTROLVLT
ABOUTTHE PROJECT  TheProject = Parners  Fublications = FrojectResulls ~ Events  Contact

The project partners were selected

cording to their experience in marketing and ICT.

Fuse [T project coordinator is Vilniu:

« Information Systems Management Institute, ISMA university (Latvia)
« University Politehnica of Bucharest (Romania)

+ Public institution “Information Technologies Institute” (Lithuania)

« Instituto Pelitecnico de Tomar (Portugal)

Kaunas

among Lithu ondary school araduates. ulty is the onlv academic subunit of

KURSU REGISTRACIJA
Solis1: Informacijas iegtiSana - piekluves saite

https://atviri.emokymai.vu.lt/

Solis2: Pasregistréties, izmantojot saites

Péc tam noklikskiniet uz Izveidot jaunu kontu

QOEDO = s =

t Hine fwur
odasra

VU laisvai prieinami kursai

Home » Log n fo the sile

Log in Is this your first time here?

For full access to this site, you first need to create an account.

Usemame / email CREATE NEW ACCOUNT

Password

O Remember usemame

LoG IN

Forgotten your username or password?

Log in using your account on

Cookies must be enabled in your browser @)
‘Some courses may allow guest access
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Solis 3: Lasit un apstiprinat majas lapas iek$éjo noteikumu pienemsanu

OOODO =« oa =e-s-ca EEER

U P polikal Peacy Pl | Solis 4: Aizpildiet registracijas detalas

Please read our VU Provatuma polltisatvu Privacy Poliey

New account

- Choose your usemame and password

Usemame™ | hiccing ussmame

fm not a robot

Solis 5: Konta aktivizésana pa e-pastu

Admin User (via Atviri emokymai) <neatsakyti@itpc.vu it
catre

Bund

Un nou cont a fost solicitat pe "WU laisvai prieinami kursai”
utilizénd adresa dumneavoastra de e-mail.

Pentru a va confirma noul cont, accesati aceasta adresa web:

hitps://atviri.emokymai.vu.ltlogin/confirm. php?data=h5IhXh76zrBBcbl

in majoritatea programelor de e-mail, aceasta ar trebui sa apara sub forma unui link de culoare albastra
pe care puteti s faceti click. Daca nu functioneaza,

atunci taiati si lipiti adresa in linia

din partea superioard a ferestrei browser-ului web

Daca aveti nevoie de asistenta, va rugam sa contactati administraterul site-ului,

Admin User

Péc saites aktivizéSanas jis sanemsiet apstiprinajumu no vietnes administratora.

*

* X %
*
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Bun venit la Marketingo technologijos (Extem Mesaje primite x

Nu raspundeti la acest e-mail (via Atviri emokymai) <neatsakyti@itpc.vu.lt=
cétre Teodora =

Bun venit la Marketingo technelogijos!
Dacé nu ati facut deja acest lucru, ar trebui sa va editati pagina de profil, ca s& putem afla mai multe despre dvs:

https:/atviri.emokymai.vu.ltfuseriview. php?id=4484&course=153

Atkariba no deklarétas valsts zinojumi tiek pielagoti / tulkoti efektivai sazinai.
Solis 5: Login

Atgriezieties FuselT vietné un Soreiz piesakieties, izmantojot savu lietotajvardu un
paroli. Nemiet vera lietotajvardu, ka paroles ir registrjutigas, tapéc ierakstiet tas
pareizi. Atsaucieties uz piezimjbloku, kura registracijas laika esat registréjis savu
lietotajvardu un paroli.

Veiksmigi piesakoties, jus redzésiet savu Moodle studentu portalu. Péc registracijas
pabeigSanas students sanems akreditacijas datus, lai pieteiktos izvélétajam kursam. Ka
jau ieprieks zinots, péc pieteikSanas vienkarsi noklikskiniet uz "Mani kursi" no
navigacijas panela, kas atrodas kreisaja pusg, lai pieklitu kursa materialiem, kuros
students ir uznemts.

Site announcements

G Informac

ja 0el kursy (@sakymo

Filologijos fakultets

Students var ari pieklat uznemto kursu sarakstam, noklikSkinot uz izvélnes etiketes
"Kursi" lapa "Informacijas panelis".

Katram lietotajam ir savs profils tieSsaistes macibu platforma, kuru var pielagot. Kad
esat pieteicies, més iesakam redigét savu profilu, jo tas Jaus jums personalizét macibu
vidi.
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Ja neatceraties savu paroli, noklikskiniet uz saites "Aizmirsts lietotajvards vai parole?"
un aizpildiet nepiecieSamos laukus, sistema automatiski nosatis piekjuves informaciju
uz e-pasta kontu, kuru izmantojat, kad sakotnéji registréjat Moodle platformu.

NAVIGACIJA

Nakamaja izveléta kursa izvéle tiks paradita lapa, ko sauc par kursa sakumlapu, un ta ir
galvenais piekJuves punkts kursa materialiem.

Kursa majas lapas struktira ir diezgan vienkar$a un sastav no:

7 A. navigacijas panelis lapas kreisaja pusé;

nouncements

wCpenall »Close &

v About Project

The project will analyze, design, develop and implement an up-10-gate curnculum, e-learning materials, biended learning
environment, ICT knowledge and skills self-evaluation and certification system simulations

y target group Includes

7 B. virkne starpsienu visparigi definétas sadalas, kas izlidzinatas pa kreisi, kas
bieZi atspogulo kursa vai pasa kursa nedélas. Katru sadalu var ieviest ar
aprakstu, un parasti taja ir saites uz izglitojosSo materialu.;

2 C. citus blokus labaja puse. —

Administration B

w Course administration

A unenrol me from MARTECH c
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MACIBU MATERIALS
Katrai vienibai ir Cetras sadalas: levads, Pirms starta, Macibu materials, Scenariji

> Basics of marketing

~ Introduction to market research

+ Introduction

+ Before starting

+ Training material

+ Scenarious

> Customer loyalty

> Strategic creativity

levads: tiek izklastiti vientbas mérki un saturs

. Introduction

-Module Aim: to present idea principles and purposes of marketing research process
-Learning Outcomes:

-- provide theoretical background on the concepts and methods of marketing research;
-- provide theoretical and practical solutions to challenges in marketing

research

Lecture Qutline

The place and role of marketing research in the system of enterprise

management

-- Areas of marketing research

-- Marketing research (information) system

- Research in consumer and business segments

-- Services research

-- Global and international marketing research

-- Marketing Research Ethics

- Pirms sakat: students var pasnoveértéet

- Macibu materials: studentam ir pieejams kursa atbalsts. Taja pasa laika
skolotajam ir pieejams kursa atbalsts, kas bagatinats ar metodiskajiem
ieteikumiem.

- Scenariji: scenariju sadalai var piek|Gt tiesi, kur teorétiska informacija ir fikséta
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. Scenarious

Open scenarious

-

Scenarios

Module: Introduction to Market Research

Please choose a scenario to start simulation.

Module: Introduction to Market Research
Scenario: Brand new product

General Description

Simulation duration: 15 minutes.

= Each aimulation has 3 lavels.
In =ach level we have 3 options: one iz correct (2 poini
uther [positive feedback should zlso appear)

After choosing the correct one, student gos

If he/she chooses the incarect answer, an sxplanation that the chosen salution is incorrect shows up [feedback), why it is incorrect, and = request to

try agsin

If the studant answerad incorrectly, he/sha should be invited to read more sbout the subjact

one is semi-correct (1 point) and one is incorrect (0 points)

If he/she chooses the the sami-corract answer, an explanation why it i semi-correct shows up (feedback), and student goss futher

Contextualization of the scenario

Goals

nt ides principles and purposss of marketing ressarch process; illustrate theorstical backgrou

ta pres
ressarch; illusirate thearetical and practical solutions o challenges in marketing ressarch;

Pre-History

Post graduate of IT engineering as diploma work created unique 56 based interactive platform dedica
inventor organizes 2 start-up and begins to develop revolutional social network which zllows to misx re;
ion of his evelutional idea fo

Entrepreneur nezds to find imvestments and arganizes high-end present
funding platfarms, ICO aperators.

Where the action takes place

All zefion is takes place in buzinass office presentation room

What actors are involved, who they are
‘Young entrepreneur-inventor, post-graduate of IT engineering from prestige European university, lives|
&ge businesaman, very rich wears prestige clothes; Clerk for loans from big Eurcpean bank- young lad

A brief description of the situation
Young entrapreneur organizes presentation of his created product for potential investors. Invest

about it 5o they all attended to presentation.

Start Simulation

Brand new product

Q.An entrepreneur has only of some minutes for Pitch presentation. He must decide on which moment he should focus one

R

~

E a

N ot e

T

O Description of bright future of product: investors are not engineers and do not understands products’ technical value, 5o it is necessary to prove that
product is unique and potential winner of comptition in market

O Description of potential users: to present potential target group, its main characteristics, ideas how project positioning of product (in spite that product
is on very earty stage cevelopment)

© pascription of product features and tachnical solutions: potential investors should understand the idea of product as much as possible, bacause they

must be sure of its success as guarantor of safety and profitability of investments

Cancal/Quit Scenario

s (@) CAMIIS @F

PP
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Gala tests

Péc informacijas izlasiSanas, analizes un pielietoSanas praktiskaja darbiba (izmantojot
scenarijus) studenti var sakt galigo novértéjumu:

> Video marketing

> Web experience management WEM

» Decision making and Bl

> Design thinking

> Excel

~ Local topics

~ Final test

Final test -

PieklUstot testam, tiks atvérts logs, kura skoléni tiek informéti par vértésanas metodi
(augstaka atzime testos). Ir atlauti tris méginajumi.

Final test

Grading method. Highest grade
FREVIEW QUIZ NOW _

« Baigiamasis testas Jump 1o v EN files »

NospieZot pogu Prieksskatijuma viktorina talit, sakas tests. Saja testa ir 20 jautdjumi,

: + D4 Atsitiktinis (EN-BOM) (s e
4 1 D Atsitiktinis (EN-BOM) (See auestirs) - e { ). (856 svepien)

T 12 Do Atsitktinl 7 (See questions)
2 DO Atsitiktinis (EN-CEM) (See auestions) A ol (oo poseses

R 2 g )
3 S Atsitiktinis (EN-CEM) (See auestices) P13 D0 Atsitiktinis (EN-IMR) (See questions;

T u 2 X s
Atsitiktinis (EN-CEM) (See auestions) + u 243 Atsitiktinis (EN-IMR) (See questons;

R
.
3
&

T D Atsitiktinis (EN-MM) (Ses )
& D4 Atsitiktinis (EN-CLSIE) (Ses questicns) ¢ 10 ON Auithcints ( ) (5o qventons

it T DG Atsitiktinis (EN-MM) (s cens
B Atsitiktinis (EN-CL S3E) (See questices) a all g { ) e geosens

12 o » o s
& 5 08 AHHKInS (EN-CLSIE) t5se soontins o 17 D4y Atsitiktinis (EN-SC) (See quessons)

,.
o

o
-]

& B D0 Atsitiktinis (EN-BOM) :See auestions) * 18 O Atsitiktinis (EN-SC) (See quessons.

& g B Atsitiktinis (EN-BOM) (See avestions) % * 19 & Atsitiktinis (EN-WEM) (See questices

4 10 2O Atsitiktinis (EN-BOM) (See auestions) ® 12 PO Atsitktinis (EN-WEM) @ee eetens

izlases veida izvéléti no datubazes (jautajumi, kas izvéléti péc nejausibas principa no
katras vienibas).

Interfeiss ir intuitivs un satur navigacijas paneli, 20 jautajumus un apdares pogu.

Rt Funded by the
'EU.S.G.'I b L Erasmus+ Programme
> x of the European Union



FuselT - Pamatnostadnes

Home My courses Marketing technologies Final test
@ X Quiz navigation An analysis of the nature and composition of a market to identify groups of potential
3 N buyers who have similar needs or characteristics or display similar behavior is called:
i ot yet answered
=]
b1 2 3 4 5 6 7 8
ﬁ Marked out of 1.00 Seleciene:
=] \ .
E 9j{0 {1 a2 j13 4 ¥ Flag question O a. Targeting

15 16 17| 18 19|20 O b. Positioning

Finish attempt ... O c. Segmentation

O d. Differentiation

Customer experience management (CEM) is:

Not yet answered
Select one:
Marked out of 1.00 . . .
O a. the practice of designing and reacting to customer interactions to meet or

¥ Flag question exceed company's expectations

O b. the practice of designing and reacting to employees interactions to meet or
exceed customer expectations

O c. the practice of designing and reacting to customer interactions to meet or
exceed customer expectations

Validating a web page is:

Not yet answered

Select one:
Marked out of 1.00 . ) N

O a. a process of ensuring that it conforms to the norms or standards defined by the
¥ Flag question W3c

O b. a process of ensuring that it conforms to the norms or standards defined by the
local government

O c. a process of ensuring that it conforms to the narms or standards defined by the
Best Practice of advertising

O d. a process of ensuring that it conforms to the norms or standards defined by the
internet provider

FINISH ATTEMPT __

Karodzina jautajums

Students var atzimét jautajumus, par kuriem vinam ir jautajumi, jautajumus, kas
navigacijas panell paradas "atziméti", lai vélak vins varétu viegli atgriezties pie tiem un
atbildét uz tiem.

*
*
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Nejausa izeja

Final test

Summary of your previous attempts

Attempt State

Preview In progress

<« Baigiamasis testas

Grading method: Highest grade

CONTINUE THE LAST ATTEMPT

Jump to... v

Review

EN files b

Ja nejausi tiek atstats tests, atkal piek|Ustot gala testam, students var turpinat testu no

izejas briza, piek|Ustot pogai Turpinat pédéjo mégindjumu.

Test completion / closing

Final test

Summary of attempt

Question
1

2

10
1
12
13
14
15
18
17
18
19

207

Status

Answer saved
Answer saved
Answer saved
Answer saved
Not yet answered
Answer saved
Not yet answered
Not yet answered
Answer saved
Answer saved
Answer saved
Not yet answered
Not yet answered
Not yet answered
Not yet answered
Mot yet answered
Mot yet answered
Not yet answered
Not yet answered

ot yet answered

RETURN TO ATTEMPT
SUBMIT ALL AND FINISH

NospieZot testa pabeigSanas pogu, elearning platforma piedava studentam rezumét

jautajumus (uz kuriem netika atbildéts, kuriem nav karodzina), lai vin$ varétu atgriezties

testa vai to pabeigt.

Pirms testa galigas slégSanas (pirms novéertésanas) ir nepiecieSams cits apstiprinajums:

fuse 1T »

*
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Confirmation

Cnce you submit, you will no longer be
able to change your answers for this

attempt.

SUBMIT ALL AND FINISH CANCEL

Péc testa pabeigSanas students var redzét pareizas (zala krasa) un nepareizas atbildes
(sarkana krasa), ieglito rezultatu un reakcijas laiku.

An analysis of the nature and composition of a market to identify groups of potential buyers who have similar needs or

Incorrect characteristics or display similar behavior is called:

Mark 0.00 out of

Select one:
1.00 ;
a. Targeting
Flag quesfion
¥ b. Positioning

c. Segmentation

d. Differentiation X

‘Your answer is incorrect

The correct answer is: Segmentation

Touchpoint is:

Correct
Select one
Mark 1.00 out of

o a. interaction between 2 entities which happens anytime any place by any means for a purpose

b. interaction between 2 or more entities which happens anytime in the market by any means for a purpose
¥ Flag question
C. interaction between 2 or more entities which happens anytime any place by any means for a purpose

d. interaction between 2 or more entities which happens anytime any place by for business

Your answer is comrect

The cormrect answer is: interaction between 2 or more entities which happens anytime any place by any means for a
purpose
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Péc parskatiSanas pabeigSanas:

X Quiz navigation

IE0EEEDEE®
CEPEEEDE
o)

Finksh review -

paradas gala rezultats.

Final test

Grading method: Highest grade

Summary of your previous attempts

Attempt State Marks / 20.00 Grade [ 10.00 Review
Preview Finished 2.00 1.00 Review
Submitied Monday, 15 November 2021, 3:02 AM

Highest grade: Not yet graded / 10.00.

RE-ATTEMPT QUIZ h

Students var atsakt testu, nospiezot atkartotu meéginajumu viktorinas pogu,
platformu, kas rada vél vienu testu ar 20 nejausi izvélétiem jautajumiem.

¥ Quiz navigation The main idea and activities of marketing are
Mot yet answered
112 3 4 5/ 6 7 8|9 10 SEEEEr

Marked out of 1.00

O a. creating, communicating, delivering, and exchanging offerings that have value for a country
11121314 |15 18 17 18 ¥ Flag question
O b creating, communicating, delivering, and exchanging offerings that have value for business
19|20
Finish attempt ...

O c. designing, promoting, emphasizing, and providing offerings that have value for business

O d creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and
society at large

m Customer Joumney is

Hot yet answered

Select one
Marked out of 1.00

O a complete experience a customer has with an organization
¥ Flag question

O b. complete experience a customer has with company representatives

O c. complete experience an employee has with an organization

O d. complete experience a customer has with a product

AR Funded by the
fuse 1T »

Erasmus+ Programme
of the European Union

*
*

* ok



FuselT - Pamatnostadnes

6.ATSAUCES

e Andrade, H. L. (2019). A Critical Review of Research on Student Self-Assessment. Frontiers in
Education, 4, 87. https://doi.org/10.3389/feduc.2019.00087

e Benta,D.; Bologa, G. and Dzitac, 1.(2014). “E-learning Platforms in Higher Education. Case Study,”
in 2nd International Conference on Information Technology and Quantitative Management,
ITQM 2014.

e Ceobanu,C (2016). Invatarea in mediul virtual. Ghid de utilizare a calculatorului in educatie, lasi:
Polirom.

e Costa,C; Alvelos, H and Teixeira,L.(2012). “The use of Moodle e-learning platform: a study in a
Portuguese University,” in CENTERIS 2012 - Conference on ENTERprise Information Systems.

e Dutd, N and Martinez-Rivera, 0.(2015). “Between theory and practice: the importance of ICT in
Higher Education as a tool for collaborative learning,” in The 6th International Conference Edu
World 2014 “Education Facing Contemporary World Issues”, 7th - 9th November 2014.

e Hacker, D. J.,, Dunlosky, J., & Graesser, A. C. (Ed.). (2009). Handbook of metacognition in
education. Routledge.

e Kong, T.-W. Chan, S. C. ; Huang R. and Cheah, H. M. (2014). “A review of e-Learning policy in
school education in Singapore, Hong Kong, Taiwan, and Beijing: implications to future policy
planning,” J. Comput. Educ., vol. 1, no. 2-3, p. 187-212, 2014.

e Kostons, D., van Gog, T., & Paas, F. (2012). Training self-assessment and task-selection skills: A
cognitive approach to improving self-regulated learning. Learning and Instruction, 22(2), 121-
132. https://doi.org/10.1016/j.learninstruc.2011.08.004

e Martinez-Fernandez, J. R., & Vermunt, J. D. (2015). A cross-cultural analysis of the patterns of
learning and academic performance of Spanish and Latin-American undergraduates. Studies in
Higher Education, 40(2), 278-295. https://doi.org/10.1080/03075079.2013.823934

e Nicholson,P (2007). “A History of E-Learning. Echoes of the pioneers,” in E-learning, from theory
to practice., B. Fernandez-Manjén, J. M. Sdnchez-Pérez, J. A. Gdmez-Pulido, M. A. Vega-Rodriguez
and J. Bravo-Rodriguez, Eds., New York, Springer,pp.1-11.

e Nickles, M., Hiibner, S., & Renkl, A. (2009). Enhancing self-regulated learning by writing learning
protocols. Learning and Instruction, 19(3), 259-271.
https://doi.org/10.1016/j.learninstruc.2008.05.002

e Panadero, E., & Romero, M. (2014). To rubric or not to rubric? The effects of self-assessment on
self-regulation, performance and self-efficacy. Assessment in Education: Principles, Policy &
Practice, 21(2), 133-148. https://doi.org/10.1080/0969594X.2013.877872

e Puustinen, M., & Pulkkinen, L. (2001). Models of Self-regulated Learning: A review. Scandinavian
Journal of Educational Research, 45(3), 269-286. https://doi.org/10.1080/00313830120074206

e Vermunt, J. D. (1998). The regulation of constructive learning processes. British Journal of
Educational Psychology, 68(2), 149-171. https://doi.org/10.1111/].2044-8279.1998.tb01281.x

e  Moodle official webpage, https://moodle.org/.

e  Mealor, Stuart R.(2014). Using Moodle in Organization, HRDNZ (Moodle Partner).

9 unded by the

'EU.S.GJI b { gl Erasmus+ Programme
> x of the European Union



https://doi.org/10.1016/j.learninstruc.2011.08.004
https://doi.org/10.1080/0969594X.2013.877872
https://doi.org/10.1080/00313830120074206
https://doi.org/10.1111/j.2044-8279.1998.tb01281.x

FuselT - Pamatnostadnes

Autoratlidzibas bezmaksas attéli no attélu bibliotékam
e  https://unsplash.com

e  https://pixabay.com

e  https://www.freepik.com

e  https://www.flaticon.com

e  https://www.iconfinder.com

e  https://www.pngall.com/

9 unded by the

'EU.S.GJI b *: i Erasmus+ Programme
> x of the European Union



https://unsplash.com/
https://pixabay.com/
https://www.freepik.com/
https://www.flaticon.com/
https://www.iconfinder.com/
https://www.pngall.com/

Funded by the
Erasmus+ Programme
of the European Union

Nl Funded by the
L Erasmus+ Programme
bl of the European Union




