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1. FUSEIT PROJEKTA APRAKSTS

“Eiropas Savienibai ir janodroSina, lai Eiropas darbaspéka zinasanas, prasmes, kompetence un radoSums, jo 1pasi ta IKT
jomas praktiki, atbilstu visaugstakajam profesionalajam standartam pasaulé un tiktu pastavigi atjauninati efektivas
muzizglitibas procesa.” — MiSels Katinats, Konkurétspéjas un rupniecibas inovacijas jomas IKT nodalas vaditajs,
Uznémeéjdarbibas un ripniecibas generaldirektorats, Eiropas Komisija, 2015. gads.

IKT ir viena no vadoSajam nozarém Eiropa, kas dod arvien nozimigaku ieguldijumu ekonomikas izaugsmé un darbavietu
radiSana progresivas valstis. Neraugoties uz to, saskana ar E-prasmju zinojumu Eiropa (2014), IKT specialistu trikums
palielinas. Paredzams, ka tuvakajos gados pieprasijums péc tiem palielinasies. Pieméram, Sobrid lielas starptautiskas
bankas atver savas nodalas Lietuva un tadéjadi palielinas pieprasijums péc augsti kvalificétiem IKT specialistiem. Eksperti
apgalvo, ka daudzi jauniesi joprojam izvélas pétijumus, kas atskiras no IKT. Dazi skolu absolventi, kuri nakotné varétu
intereséties par IKT studijam, nestudé ar IKT saistitus priekSmetus, izvéloties citu specializaciju skola. Tiem, kas pabeidz
IKT studijas, ir pienaciga kvalifikacija, kurai tomér vajadzétu but prasmigakai. Vidusskolas un augstskolas nodrosina
studentiem tikai pamatzinasanas IKT joma. Ja studenti vélas stradat ar konkrétu IKT, viniem papildus ir jastudé
kompetences attistibas centros. PasSreizéja situacija attaisno daudzdisciplinu pieeju IKT izglitibai, jaunu macibu
programmu izstradi un iespéju (un nosacijumu) radiSanu, lai iegltu nepiecieSamas prasmes un zinasanu ASAP
(pieméram, izmantojot tieSsaistes kursus, mazizglitibas principus utt.). Raugoties no ilgtermina perspektivam, IKT
nodalas bis spiestas pienemt jaunu pieeju IKT izglitibai, kas varétu palidzét samazinat atskiribas un neatbilstibu starp
darba tirgus vajadzibam un studentu sabiedribas vajadzibam (vai ceribam). Saskana ar Eiropas skolam (EUN) datiem,
prasmes dabaszinatnés, tehnologija, inZenierzinatnés un matematika (STEAM) KklGst par arvien nozimigaku
pamatprasmju daJu masdienu zinasanu ekonomika. Lai nodrosinatu Eiropas izaugsmi, [idz 2020. gadam ir nepiecieSams
vél viens miljons pétnieku. Dabaszinatnu izglitibu vairs nevar uzskatit tikai elitaram macibam toposajiem zinatniekiem
vai inZenieriem. Ir skaidri redzams, ka tikai zinatnes izpratnes pilsoni var pienemt apzinatus IEmumus un iesaistities
dialoga par zinatnes virzitiem sabiedribas jautajumiem. Ka noradits nesenaja Eiropas Komisijas (EK) zinojuma
“Dabaszinatnes izglitiba atbildigai pilsonibai”, zinaSanas par zinatni un par to ir neatnemama sastavdala, lai sagatavotu
masu iedzivotajus aktivi iesaistities un bt atbildigiem pilsoniem, radosiem un inovativiem, spéjigiem sadarboties un
pilntba apzinaties un risinat sarezgitos uzdevumus, ar ko saskaras sabiedriba. DiemZél saskana ar EUN (2016. gads)
TVAIKA trikums ir sastopams visa Eiropa un attiecas uz gandriz visam tehniskajam darbavietam, tostarp IKT.

Fuse IT (Nakotnes kompetencu celi marketinga un IKT izglitiba) projekts attiecas uz izglitibas un darba tirgus prasibam
attieciba uz profesionalajam prasmém un zinasanam studentiem un absolventiem universitaté (ieskaitot muazizglitibas
pasakumus). Projekta tiks analizéta, izstradata, izstradata un ieviesta atjauninata macibu programma, e-macibu
materiali, apvienota macibu vide, IKT zinaSanu un prasmju pasnovértéjums un zinaSanu novértésanas sistémas
simulacijas. Galvenie intelektualie rezultati ir saistiti ar marketingu un nakotnes kompetencém, un tie ietvers:

¢ Vadlinijas un studiju analize augstskol3;
* Macibu programmu izstrade un lokalizacija;
¢ E-macibu materiali dazadas dalas dazadiem macibu priekSmetiem;
¢ Simulacijas izglitibai;
* Pasnoveértéjuma un zinasanu novértésanas sistéma;
¢ Metodiskie noradijumi
Projekts ietekmés divus sanéméju limenus. Galvenaja mérka grupa ietilpst:
e Studenti universitaté;
* Pedagogi, universitates darbinieki, pieauguso izglitibas centri utt.
* Biznesa sektors

ST mérka grupa giis labumu no projekta, piedaloties apmacibas un zind$anu novérté$ana, kas uzlabos vinu zina$anas un
kompetences darba tirgl. Pedagogi un universitates darbinieki ir atbildigi par prasmju uzlabosanu un kvalifikacijas
paaugstinasanu. Sekundara mérka grupa ir augstskolas, kuras varétu izmantot projekta rezultatus un istenot aktualizétu
marketinga studiju programmu un/vai ieviest atseviskas marketinga dalas IKT studijas. Ka istenot projekta rezultatus un
citu noderigu informaciju, tiks aprakstits ievieSanas marketinga modula TstenoSanas metodiskajas vadlinijas.



Rl Funded by the Future competencies
2~ Erasmus+ Programme pathways for marketing 'EU.S.GJI b
b it of the European Union and ICT education

2. STDOKUMENTA MERKIS

So dokumentu varétu izmantot pasniedzéjiem ka Tsu celvedi apvienotajam macibu kursam. Nakamas lapas satur
informaciju par tieSsaistes macibu kursu un ta struktdru. Treneri var uzzinat vairak par struktdras ideju un to, ko kurss
no viniem sagaida. Kursa pamata ir ideja, ka treneris vada daltbnieku paSmacibas procesu un atbalsta grupas darba
procesus. Ja jautajumi nav iek|auti Saja metodika, treneri tiek aicinati jebkura laika sazinaties ar kursu koordinatoru
attiecigaja valsti.

3. JAUKTAS MACIBU KURSA STRUKTURA

Saja kursa izmantota jaukta macibu koncepcija, kurd apvienotas tiessaistes un klatienes macibu metodes. Kursa
dalitbnieki uzzinas par marketinga principiem digitalaja joma, meklétajprogrammu un socialo mediju tehniskajiem
aspektiem un digitala marketinga netehniskajiem aspektiem, pieméram, mediju planosanu, e-pasta marketingu utt.

Macibas klatiené vai tikSanas tiessaisté kursa sakuma rada uzticibu un motivaciju, piedavajot dalibniekiem iepazities
vienam ar otru, iepazistinat ar instruktoru un iepazities ar tému. Péc tam sakas jauktais macibu kurss.

Jaukta macibu kursa laika ieteicams izmantot $adas maciSanas un macisanas metodes:
* |ekcijas,
e praktiskais darbs,
¢ Aktivas macibu metodes
* TieSsaistes macibas (individualais darbs).
leteicamais kursa ilgums ir lidz 16 nedélam.

Dalibniekiem ieteicams pavadtt lidz 4 stundam nedél3, lai iepazitos ar lasamvielam un pabeigtu pasnovértéjuma testus.

4. NOVERTESANAS METODES

* Pasnovertésanas testi,
e Scenariju uzdevumi,

¢ Nosléguma novértésanas tests
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Novértésanas Relativais Parbaudes datums Vértésanas kritériji
stratégija svars
procentos
PaSnovértéSanas testi | 30 % Pasniedzéja Vismaz 50% pareizo atbilzu
(SE) norikotais laiks
prakses vai
tieSsaistes  macibu
laika
Scenariju uzdevumi (ST) | 30 % Pasniedzéja Izveidoti vismaz no 50% scenariju
norikotais laiks
prakses vai
tieSsaistes  macibu
laika
Nosléguma 40 % Eksamena laiks Kvalitativi un savlaicigi uzdevumi (Katrs tiek
novertésanas testi (FE) novértéts no 0 lidz 10).

Galigo pakapi aprékina $adi = 0,30*SE+0,30*ST+0,40*FE

Eksamena vértibai jablt ne mazakai par 5.

Visas vértésanas dalas tiek vértétas 1-10 ballu skala.

10-9: Perfektas un |oti labas zinaSanas. Novértésanas limenis. 90-100% pareizo atbilzu.

8-7: Labas zinasanas un spéjas, var blt vairakas klUdas. Sintézes limenis. 70-89% pareizo atbilzu.

6-5: Vidéjas zinasanas un spéjas, ir kldas. Analizes limenis. 50-69% pareizo atbilZu.

4-3: Zinasanas un spéjas ir zem vidéja limena, ir batiskas klddas. Zinasanu lietojuma [imenis. 20—-49% pareizo atbilzu.

2-1: zem minimalajam prasibam. 0-19% pareizo atbilzu.

5. KURSA VIENIBAS MERKIS: PILNVEIDOJAMAS PROGRAMMAS
KOMPETENCES

Attistit prasmi izprast efektivas, misdienigas digitala marketinga stratégijas principus, tadéjadi nodrosinot studentu
konkurétspéju darba tirgl un regiona saistito uznémumu kopéjo labklajibu, ko nodrosina qualitatife personals — vienibas
absolventi. Lai to panaktu, studentiem nodalas laika ir jaieglst zinasanas: teorétiskie pamati, pieméram, marketinga un
tirgus izpétes pamati, ko papildina zinasanas par veiksmigas vadibas pieejas spilgtakajiem notikumiem klientu iesaisté,
stratégiskaja jauniba, IEmumu pienemsana un biznesa inteligena. Studentiem vajadzétu iepazities ar klientu pieredzes
vadibas pieeju, ieskaitot timek|a pieredzi, tapéc ir nepiecieSama ari izpratne par dizaina domasanu.

Nodrosinat izpratni, kas nepiecieSsama, lai iegltu praktiskas iemanas un piesmietu kompetenci darbam ar saistitiem
digitala marketinga rikiem, kas tiek izmantoti misdienu digitala marketinga kompleksa un stratégiju funkcionalitates
nodrosinasanai. Studentiem ir jabat pietiekami prasmigiem, lai iegltu primaros datus no pieejamajiem segmentacijas
un meérkauditorijas atlases stratégiju avotiem , izmantojot digitalo, SEO analizi un interpretétu rezultatus durther
diversifikacijai, izmantojot CRM programmatiru. Studentiem jabat art kompetentiem izmantot modernas marketinga
stratégijas, pieméram, digitalo pozicionésanu, izmantojot video marketingu, socialos medijus, mobilo un e-pasta
marketingu. Excel ir primara prasme, kas nepiecieSama aptaujatajai auditorijai, lai atbalstitu kompetences, un ta ir
ieklauta arT nepiecieSamo prasmju saraksta.
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6. KURSU DALIBNIEKI

Sis modulis ir paredzéts uznéméjiem, pasnodarbinatajiem, uznémumu ipa$niekiem, daZada limena vaditajiem,
marketinga specialistiem, dazada llmena izglitibas studentiem un citiem cilvékiem, kuri ir ieintereséti parveidot jaunu
profesiju un mainit karjeru vai vienkarsi apglt jaunas zinasanas un prasmes.

*
*

7. PRIEKSNOSACIJUM UN PAMATNOSACIJUMI

Ta ka lasts ir veltits IKT jomai, ir nepiecieSams, lai kursu dalibniekiem batu digitalas pratibas pamatprasmes, pieméram,
datorzinatnes un tieSsaistes pirmas nepiecieSamibas prasmes.

Priek$noteikumi: pavadonim, protams, jabit vismaz vidéjam limenim (attieciba uz aprakstu Digitalo kompetencu
ietvara iedzivotajiem 2.1) ! visparigas digitalas kompetences, kas patérétajiem ka tehnologiju lietotajiem bis jaapgust
ka priekdnoteikums darbibai digitalaja vidé, ir aprakstiti DigComp? (Vuorikari et al., 2016)

Pamatprincipiki: fundamentalas un lietiskas zinasanas informatikas inZenierija, informacijas sistému
strukturésanas un uzturésanas pieredze sniegtu prieksrocibas Kursa dalibniekam, kas veicina kursa mérku (macibu
rezultatu) atbilstosu sasniegSanu.

8. MACIBU REZULTATI

Apmacot So liekto apmacibu kursu, dalibnieki iegls zinasanas par digitalo marketingu un klGs par marketingu techologiju
(MarTech) specialistiem.

Péc st kursa dalibnieks:

e Sapratis, ka veidot, uzturét un vadit klientu pieredzes komandas; kas ir socialo mediju marketings un ka to izmantot
ar augstu efektivitati; ka darbojas meklétajprogrammu marketings un ka optimizét meklétajprogrammas; klientu
personibu un to, ka noteikt vinu vajadzibas un veidot spécigu sazinu ar viniem; ka attistit un izmantot stratégisko
radoSumu.

¢ leglt prasmes digitalas analizes un digitalas stratégijas izveid€, e-pasta un mobila marketinga joma, socialo mediju
marketinga joma, stradat ar meklétajprogrammam, dazadam programmam, kas nepiecieSamas marketinga
digitalizacijai.

¢ Digitalaja marketinga izmantos visas iespéjamas Excel funkcijas, izmantos CRM sistémas, timek|a resursus un
lietojumprogrammas.

¢ Spés identificét klientu vajadzibas un rikus, kas visvairak apmierinas vajadzibas, izmantot klientu iesaistiSanos,
nosakot un veidojot vinu lojalitati, izveidot noturibu un kampanas, kas apmierinatu klientus.

9. JAUKTAS MACIBU KURSA LAIKS

Apmacibas ieteicams organizét, izmantojot jauktas maciSanas metodi: klatienes apmacibas apvienojot ar tiessaistes
macisanos ar tieSsaistes treneru konsultacijam, ka ari pasnovértéjuma testiem, scenariju uzdevumiem, projektiem un
gadijumu pétijumu analizi.

1 https://publications.jrc.ec.europa.eu/repository/bitstream/JRC106281/web-digcomp2.1pdf (tieSsaisté).pdf

2 Vuorikari, R., Punie, Y., Carretero, S., & Brande, L. V. den. (2016). DigComp 2.0: The Digital Competence Framework for Citizens. Update Phase 1.
Luxembourg: Publications Office, European Commission. Retrieved from http://dx.publications.europa.eu/10.2791/11517
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Kursa saturs: tému sadalijums

Marketinga pamati:

Marketinga definicija, jédzieni
Marketinga vide

Pateretaju tirgi un patérétaju
uzvediba, tirgus analize

Segmentésana un pozicionésana
tirgu

Produkti, pakalpojumi, zimols
Cenu politika

Precu reklamésana un izplatisana
Marketinga komunikacija,
komplekss interneta marketings
levads tirgus izpéteé:

Marketinga pétijumu vieta un
loma uznémuma vadibas sistéma.
Marketinga pétijumu jomas.

Marketinga pétijumu sistéma
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Uzdevumi:
Pasnovértésanas testi (SE)
Scenariju uzdevumi (ST)
Nosléguma
tests (FE)
Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

novértésanas

Iznakuma rezultats

Kompetences:
Izpratne par personala
klientiem un vinu

vajadzibam
Spéciga komunikacija
PielietoSanas jomas:

Pamata marketings

Kompetences:
Izpratne par personala
klientiem un vinu

vajadzibam

Spéciga komunikacija

Papildmaterials (lokalizacijas un
attistibas macibu materialu laika)

Turpmakie lasijumi:

Pamatinformacijas informacija
shiegta pamata versijai (EN)

Papildu informacija par lokalizétam
versijam (LT; LV; PT; RO)

Lasijumi:
25 Basic Marketing Strategies for

Beginners:

https://smallbiztrends.com/2017/07
/basic-marketing-strategies.html

Video:

Ph. Kotler: examples of exemplary
marketing- https://youtu.be/sR-

ql7QdvzQ

Lastjumi:

MRA Code of Marketing Research
Standards:
https://www.insightsassociation.org/
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https://www.insightsassociation.org/issues-policies/mra-code-marketing-research-standards
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Pétljumi patérétaju un biznesa
segmentos
Pakalpojumu izpéte

Globala un
marketinga izpéte

starptautiska

Marketinga pétijumu étika

klientu lojalitates,
noturésanas un
apmierinatibas kampanu
izstrade un izpilde

Klientu iesaistiSanas
PielietoSanas jomas:

Pamata marketings

issues-policies/mra-code-marketing-
research-standards

Marketing  Information  System:
Introduction, Importance,
Components and Advantages:
https://www.economicsdiscussion.n
et/marketing-2/marketing-
information-system-introduction-
importance-components-and-
advantages/31600

Video:

marketing research for beginners,
understanding marketing research
fundamentals:
https://youtu.be/apmOwHIHUOY

Klientu lojalitate, apmierinatiba | 0,5 0,5 0,1 | Pasnovértésanas testi (SE) Kompetences: Lastjumi:
un iesaistiSanas: - . - .
Scenariju uzdevumi (ST) Izpratne par personala | 4 steps to customer survey design —
Klientu apmierinatibas aptaujas - klientiem un vinu | everything you need to know
planosana, vadiba, analize vajadzibam https://getthematic.com/insights/cu
; : o N stomer-survey-design/

Klientu profilu un segmentu Spéciga komunikacija

iks Video:
noteiksana klientu lojalitates,
Klientu lojalitates un noturésanas un | market segmentation definition,
apmierinatibas uzlabo%ana un apmierinatibas kampanu | basics and and best practices:
novértédana izstrade un izpilde https://youtu.be/Hk7BmnIVgvM
Klienta vértibas piedavajumi Klientu iesaistiSanas
Attiecibu veidosana ar klientu PielietoSanas jomas:
Digitalas lietojumprogrammas, lai Pamata marketings
palielinatu attiecibas ar klientiem
Stratégiska jaunrade: 0,5 0,5 0,1 | Pasnovértésanas testi (SE) Kompetences: Video:
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RadoSums praksé
Biznesa vizualizacija
Stratégija, darbiba un pretestiba

Ekosistéma, komanda un
vienkarsiba

Ar darbibu saistits
uznéméjdarbibas plans
Startésanas mehanika
Jaunu tirgu noteikSana un

piekluve tiem, lai veicinatu
izaugsmi

Scenariju uzdevumi (ST)

stratégiska jaunrade
Pielietosanas jomas:

Pamata marketings

Action-Driven Business Plan:
https://www.youtube.com/watch?v=
yuwyH2ra-no

It's all About the Ecosystem:
https://www.coursera.org/lecture/st
artup-entrepreneurship-innovation-
career-lessons/its-all-about-the-
ecosystem-video-1-Zk7k3

Klientu pieredzes parvaldiba: 1
levads:

4 Pieredze C

PieskarSanas punkti

Klienta celojuma veidosana
Meérisana:

Neto veicinataja rezultats
Galveno draiveru analize
Apustula modelis
Darbinieku apmierinatiba
Uzlabosana:

Klienta atbilstibas modelis
Peek-end noteikums

Mainams pastiprinajums

0,1

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

Izpratne par personala

klientiem un vinu
vajadzibam

Spéciga komunikacija
klientu lojalitates,
noturésanas un

apmierinatibas kampanu
izstrade un izpilde

Klientu iesaistiSanas
Digitala stratégija
Meérkauditorijas atlase un
optimizacija

Prasmes:

Klientu pieredzes komandu
veidoSana un vadisana

Lasijumi:

8 Ways to Optimize For Customer
Experience:
https://customerthink.com/8-ways-
to-optimize-for-customer-

experience/

A Practical Guide to Customer
Experience Measurement:
https://www.ameyo.com/blog/custo
mer-experience-measurement-a-
practical-guide-to-measuring-cx

Net Promoter Score:
https://www.medallia.com/net-

promoter-score/

A Guide to Implementing Effective
Education-Based Marketing:
https://uhurunetwork.com/educatio
n-based-marketing/
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https://www.youtube.com/watch?v=yuwyH2ra-no
https://www.youtube.com/watch?v=yuwyH2ra-no
https://www.coursera.org/lecture/startup-entrepreneurship-innovation-career-lessons/its-all-about-the-ecosystem-video-1-Zk7k3
https://www.coursera.org/lecture/startup-entrepreneurship-innovation-career-lessons/its-all-about-the-ecosystem-video-1-Zk7k3
https://www.coursera.org/lecture/startup-entrepreneurship-innovation-career-lessons/its-all-about-the-ecosystem-video-1-Zk7k3
https://www.coursera.org/lecture/startup-entrepreneurship-innovation-career-lessons/its-all-about-the-ecosystem-video-1-Zk7k3
https://customerthink.com/8-ways-to-optimize-for-customer-experience/
https://customerthink.com/8-ways-to-optimize-for-customer-experience/
https://customerthink.com/8-ways-to-optimize-for-customer-experience/
https://www.ameyo.com/blog/customer-experience-measurement-a-practical-guide-to-measuring-cx
https://www.ameyo.com/blog/customer-experience-measurement-a-practical-guide-to-measuring-cx
https://www.ameyo.com/blog/customer-experience-measurement-a-practical-guide-to-measuring-cx
https://www.medallia.com/net-promoter-score/
https://www.medallia.com/net-promoter-score/
https://uhurunetwork.com/education-based-marketing/
https://uhurunetwork.com/education-based-marketing/
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Pldsma
Vietne, e-pasts, socialie mediji
lek$&ja pardosana:

lek3€ja pardosana un izglitiba

Socialo mediju marketings
Digitala analze

E-pasta marketings
Pielietosanas jomas:
Pamata marketings

Digitalais marketings

Digitalais marketings: 4

levads digitalaja marketinga un ta
attistiba.

Zimola novértésana un reklamas
meérku noteiksana. Digitala
marketinga stratégija.

Timekla vietnes reklamas kanali
(dabiska meklésana, kontekstuala
reklama, e-pasta marketings,
socialie tikli, filiaJu/filiaju
marketings)).

Konvertéjamo piedavajumu
organizésanas un strukturésanas
principi un prakse. Timekla vietnes
satura plana izveide.

Parliecinosu parveidoSanas tekstu
rakstiSanas principi. Riki, kas lauj
analizét un atlasit atlasitos
atslégvardus, rakstot saturu, lai
varétu ienemt vadoSus amatus
meklétajprogrammas.
Lietojumprogrammas atslégvardu
planotaja riks.

18

24

0,8

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

Izpratne par personala
klientiem un vinu
vajadzibam

spéciga komunikacija
stratégiska jaunrade

klientu lojalitates,
noturésanas un
apmierinatibas kampanu
izstrade un izpilde

Klientu iesaistiS8anas
Digitala stratégija
Meérkauditorijas atlase un
optimizacija

Lietojamiba / dizains
Prasmes:

Digitala analize
Meklétajprogrammu
marketings (SEM)

Lasijumi:

What is Digital Marketing?

https://en.wikipedia.o/wiki/Digital
markting

Video:

Digital Marketing for Beginners: 7
Strategies That Work:
https://youtu.be/wZZnxXyES80

The 5 Best Website Builders In 2021:

https://www.youtube.com/watch?v=
M-QxIUVINHs

https://skillshop.withgoogle.com/

11
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Maksajumu modeli un principi
efektivu kontekstualo reklamas
kampanu veidosanai.

Meklétajprogrammu
optimizacija (SEO)

Pielietosanas jomas:
Principi un teorija, ka planot un
organizét  efektivu  reklamas
kampanu  filiaju marketingu
(saistto uznémumu marketings).

Digitalais marketings

Kvalitates ~ meklétajprogrammu
optimizacijas SEO vietnu kritériji.
Meklétajprogrammu  marketings
SEM.

Tirdzniecibas platformu
izmantoSanas iespéjas un prakse
atrai vietnu izveidei (WIX, SHOPIFY
un citi).

Izveidot savienojumu ar statistiku,
konfigurét to un stradat ar to
(Google Analytics, etc.)

Timekla vietnes SEO audita riki
(SERANKING, DMOZ u.c.). Google
meklésanas konsoles
pievienoSana un lietosana.

Reklamas optimizacija timeklr: 3 2 5 16 21 0,7

Kontekstualas reklamas definicija.
lepazisanas ar Google reklamam.
Google reklamu un reklamas tikla
reklamas principi.

Izveidojiet savu pirmo Google Ads
reklamésanas kontu. Google Ads
interaktivais. Google Ads reklamas
konta struktira (Kampanas -

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

Izpratne par personala
klientiem un vinu
vajadzibam

spéciga komunikacija
stratégiska jaunrade

klientu lojalitates,
noturésanas un

Lastjumi:

Larger advertising platforms:
https://www.forbes.com/sites/jeanb
aptiste/2018/09/20/amazon-is-now-
the-3-digital-ad-platform-in-the-u-s-
behind-google-and-facebook-says-

emarketer/

Google Ads — Create Account:
https://ads.google.com



https://www.forbes.com/sites/jeanbaptiste/2018/09/20/amazon-is-now-the-3-digital-ad-platform-in-the-u-s-behind-google-and-facebook-says-emarketer/
https://www.forbes.com/sites/jeanbaptiste/2018/09/20/amazon-is-now-the-3-digital-ad-platform-in-the-u-s-behind-google-and-facebook-says-emarketer/
https://www.forbes.com/sites/jeanbaptiste/2018/09/20/amazon-is-now-the-3-digital-ad-platform-in-the-u-s-behind-google-and-facebook-says-emarketer/
https://www.forbes.com/sites/jeanbaptiste/2018/09/20/amazon-is-now-the-3-digital-ad-platform-in-the-u-s-behind-google-and-facebook-says-emarketer/
https://www.forbes.com/sites/jeanbaptiste/2018/09/20/amazon-is-now-the-3-digital-ad-platform-in-the-u-s-behind-google-and-facebook-says-emarketer/
https://ads.google.com/
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Grupas - Reklamas un galvenie
mekl&jumi)

Efektivu teksta reklamu izveides
iespéjas un raksturojums.

Pirmo reklamas kampanu izveide
un konfigurésana (ieskaitot
reklamas tiklu, atrasanas vietu,
valodas, dienas budzetu,
attélojuma laiku un periodu,
solisanas veidu).

Reklamu grupu struktdras
planosana un izveidosSana.
Reklamu kopas un reklamu
paplasinajumu iestatiSana.

Atslégvardu  izpétes  pamati.
Izmantosana Atslégvardu
planotaja riku, lai analizétu un
uzskaititu galvenos vaicajumus
nakamajam reklamas kampanam.

Galveno vaicajumu atbilstibas
veidi un merkis (plass, frazes,
precizs). Kvalitates raditajs un
reklamas rangs ka cenas vértibas
optimizacijas kvalitates raditajs.

lerobeZojosie atslégvardi
programma Google Ads.
Izmantojot gatavus ierobeZojoso
atslégvardu sarakstus un tos
pieskirot noteiktiem sava Google
Ads reklamésanas konta
[Tmeniem. Reklamguvumu
statistikas analize galvenajiem
jautajumiem, efektivitates analize

apmierinatibas kampanu
izstrade un izpilde

Klientu iesaistiSanas
Digitala stratégija
Meérkauditorijas atlase un
optimizacija

Lietojamiba / dizains
Prasmes:

Digitala analze
Meklétajprogrammu
marketings (SEM)

Meklétajprogrammu
optimizacija (SEO)

PielietoSanas jomas:

Digitalais marketings

Google Ads Help:
https://support.google.com/google-
ads/answer/140867?hl=en

Optimize your ads and landing pages:
https://support.google.com/google-
ads/answer/62388267hl=en

Dynamic Search Ads:
https://support.google.com/google-
ads/answer/7166527?hl=en

Target Dynamic  Search  Ads:
https://support.google.com/google-
ads/answer/7166527?hl=en

Choose your bid and budget:
https://support.google.com/google-
ads/answer/2375454?hl=en

Finding success with Smart Bidding:
https://support.google.com/google-
ads/answer/6167148?hl=en

Ads Policies:
https://support.google.com/adspolic
y/answer/6008942?hl=en

Keyword Planner:
https://support.google.com/google-
ads/answer/7337243?hl=en
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https://support.google.com/google-ads/answer/14086?hl=en
https://support.google.com/google-ads/answer/14086?hl=en
https://support.google.com/google-ads/answer/6238826?hl=en
https://support.google.com/google-ads/answer/6238826?hl=en
https://support.google.com/google-ads/answer/7166527?hl=en
https://support.google.com/google-ads/answer/7166527?hl=en
https://support.google.com/google-ads/answer/7166527?hl=en
https://support.google.com/google-ads/answer/7166527?hl=en
https://support.google.com/google-ads/answer/2375454?hl=en
https://support.google.com/google-ads/answer/2375454?hl=en
https://support.google.com/google-ads/answer/6167148?hl=en
https://support.google.com/google-ads/answer/6167148?hl=en
https://support.google.com/adspolicy/answer/6008942?hl=en
https://support.google.com/adspolicy/answer/6008942?hl=en
https://support.google.com/google-ads/answer/7337243?hl=en
https://support.google.com/google-ads/answer/7337243?hl=en
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un negativo atslégvardu saraksta
papildinasana.

Atkartota marketinga kampanu,
reklamas tikla, Gmail reklamu
izveide un konfigurésana.

Vietnes navigacijas izmantosana,
struktira Google reklamésanas
kampanu strukturésanai.

Reklamguvumu uzskaites pamati

Reklamas kampanu efektivitates
novértésanas koeficientu vértiba
un aprékinasanas principi: |A, RTA.

Maksimalas pielaujamas maksas
par klikski aprékinasanas princips,
pamatojoties uz koeficientu (%) un
reklamguvuma veértibu.

How to be successful with google ads:
https://support.google.com/google-

ads/answer/6080949?hl=en

CRM analize: 1
CRM projektu vadibai

CRM uzdevuma iestatiSanai
CRM ka sazinas lidzeklis

CRM kontaktu centra
organizésanai

CRM marketingam (ieskaitot e-
pastu, sms satisanu, socialos
tiklus,

talitéjos zinojumapmainu

Transversala analize un biznesa
inteligence

0,2

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

Izpratne par personala
klientiem un vinu
vajadzibam

spéciga komunikacija

klientu lojalitates,
noturésanas un
apmierinatibas kampanu
izstrade un izpilde

Klientu iesaistiSanas
Biznesa inteligence
Prasmes:

CRM

LasTjumi:

What Is a CRM System and How Can
It Improve Contact Centre
Performance?
https://www.callcentrehelper.com/
what-is-crm-contact-centre-
performance-88296.htm

What is business intelligence?
Transforming data into business
insights:
https://www.cio.com/article/243950
4/business-intelligence-definition-
and-solutions.html

Video:

14



https://support.google.com/google-ads/answer/6080949?hl=en
https://support.google.com/google-ads/answer/6080949?hl=en
https://www.callcentrehelper.com/what-is-crm-contact-centre-performance-88296.htm
https://www.callcentrehelper.com/what-is-crm-contact-centre-performance-88296.htm
https://www.callcentrehelper.com/what-is-crm-contact-centre-performance-88296.htm
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Tirdzniecibas un tieSsaistes Klientu pieredzes komandu | Introduction to CRM - Customer
tirdzniecibas centrs veidoSana un vadisana Relationship Management Systems |
Socialo mediiu marketin Class:
oclalo mediju marketings https://youtu.be/SElp-Gfgflg
Digitala analyze
Mobilais marketi Top 10 CRM Systems | Best CRM
obrials marketings Software | Independent CRM
E-pasta marketings Software Ranking:
o X https://youtu.be/KQ5tLX87KmA
PielietoSanas jomas:
Pamata marketings
Digitala analize: 1 12 0,4 | Pasnovértésanas testi (SE) Kompetences: Lastjumi:
levads pakalpojuma Analytics Scenariju uzdevumi (ST) Izpratne par klienta | Digital Marketing Analytics in
e o= _ o ersonigas lojalitates, | Practice:
¢ Kada ir digitalas analizes vértiba? P _|vg 13l ! .
noturésanas un | https://www.coursera.org/learn/digi

* Ka darbojas Analytics
¢ Analytics sistému noskanosana

e Ka pielagot skatus, izmantojot
filtrus

Galvenie zinojumi

¢ Darbs ar parskata zinojumiem
¢ Darbs ar pilniem parskatiem

¢ Auditorijas zinojumi

¢ DatplGsmas avotu parskati

¢ Uzvedibas parskati

Kampanu un  reklamguvumu

uzskaites pamati

e Ka analizét 1paso kampanu
statistiku

apmierinatibas kampanu
izstradi un izpildi

Klientu iesaistiSanas

Digitalas stratégijas un to
vajadzibas

Meérkauditorijas atlase un
optimizacija

Lietojamiba / dizains
Prasmes:

Digitala analize
Meklétajprogrammu
marketings (SEM)

Meklétajprogrammu
optimizacija (SEO)

PielietoSanas jomas:

tal-analytics
Marketing Analytics Foundation:

https://www.coursera.org/learn/mar
keting-analytics-foundation

Digital acceleration

for business resilience:
https://www.hcltech.com/digital-

analytics-services

Learning Python for Data Analysis and
Visualization:
https://www.udemy.com/course/lea
rning-python-for-data-analysis-and-
visualization/?ranMID=39197&ranEA
ID=vedj0cWIu2Y&ranSitelD=vedjOcW
lu2y-
wH4m4ET2gK3BMuSx3ats.w&LSNPU
BID=vedjOcWIu2Y&utm source=aff-
campaign&utm_medium=udemyads
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https://youtu.be/SEIp-Gfgf1g
https://youtu.be/KQ5tLX87KmA
https://www.coursera.org/learn/digital-analytics
https://www.coursera.org/learn/digital-analytics
https://www.coursera.org/learn/marketing-analytics-foundation
https://www.coursera.org/learn/marketing-analytics-foundation
https://www.hcltech.com/digital-analytics-services
https://www.hcltech.com/digital-analytics-services
https://www.udemy.com/course/learning-python-for-data-analysis-and-visualization/?ranMID=39197&ranEAID=vedj0cWlu2Y&ranSiteID=vedj0cWlu2Y-wH4m4ET2gK3BMuSx3ats.w&LSNPUBID=vedj0cWlu2Y&utm_source=aff-campaign&utm_medium=udemyads
https://www.udemy.com/course/learning-python-for-data-analysis-and-visualization/?ranMID=39197&ranEAID=vedj0cWlu2Y&ranSiteID=vedj0cWlu2Y-wH4m4ET2gK3BMuSx3ats.w&LSNPUBID=vedj0cWlu2Y&utm_source=aff-campaign&utm_medium=udemyads
https://www.udemy.com/course/learning-python-for-data-analysis-and-visualization/?ranMID=39197&ranEAID=vedj0cWlu2Y&ranSiteID=vedj0cWlu2Y-wH4m4ET2gK3BMuSx3ats.w&LSNPUBID=vedj0cWlu2Y&utm_source=aff-campaign&utm_medium=udemyads
https://www.udemy.com/course/learning-python-for-data-analysis-and-visualization/?ranMID=39197&ranEAID=vedj0cWlu2Y&ranSiteID=vedj0cWlu2Y-wH4m4ET2gK3BMuSx3ats.w&LSNPUBID=vedj0cWlu2Y&utm_source=aff-campaign&utm_medium=udemyads
https://www.udemy.com/course/learning-python-for-data-analysis-and-visualization/?ranMID=39197&ranEAID=vedj0cWlu2Y&ranSiteID=vedj0cWlu2Y-wH4m4ET2gK3BMuSx3ats.w&LSNPUBID=vedj0cWlu2Y&utm_source=aff-campaign&utm_medium=udemyads
https://www.udemy.com/course/learning-python-for-data-analysis-and-visualization/?ranMID=39197&ranEAID=vedj0cWlu2Y&ranSiteID=vedj0cWlu2Y-wH4m4ET2gK3BMuSx3ats.w&LSNPUBID=vedj0cWlu2Y&utm_source=aff-campaign&utm_medium=udemyads
https://www.udemy.com/course/learning-python-for-data-analysis-and-visualization/?ranMID=39197&ranEAID=vedj0cWlu2Y&ranSiteID=vedj0cWlu2Y-wH4m4ET2gK3BMuSx3ats.w&LSNPUBID=vedj0cWlu2Y&utm_source=aff-campaign&utm_medium=udemyads
https://www.udemy.com/course/learning-python-for-data-analysis-and-visualization/?ranMID=39197&ranEAID=vedj0cWlu2Y&ranSiteID=vedj0cWlu2Y-wH4m4ET2gK3BMuSx3ats.w&LSNPUBID=vedj0cWlu2Y&utm_source=aff-campaign&utm_medium=udemyads
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e Kampanu izsekoSana, izmantojot
URL veidotaju

* Biznesa mérku izsekoSana

e K3 analizét reklamas kampanu
efektivitati

Datu vaksana un apstrade
Datu vaksanas iestatisana
Uzlabotas analizes metodes un riki

Marketinga riki pieredzéjusiem
lietotajiem

Digitalais marketings

An introduction to Conversion
Tracking and UTM parameters:
https://eupox.com/index-927.html

Video:

What are digital analytics?
https://www.youtube.com/watch?v=
HWS yo02ldz0&t=10s

Socialie médiji:

Socialo mediju definicija

Socialo mediju stratégija: vizija,
merki, kanali,

Darba saksana ar socialajiem
medijiem: Facebook, Youtube,
Twitter, Instagram. Visparéjais
socialo mediju audits.

Satura marketings: veidi,
planosana, moderésana, zinu
rakstiSana, privatums un drosiba,
analyze

Socialo mediju automatizacija

0,5

1,5

0,2

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

Izpratne par personala
klientiem un vinu
vajadzibam

spéciga komunikacija
stratégiska jaunrade

klientu lojalitates,
noturésanas un
apmierinatibas kampanu
izstrade un izpilde

Klientu iesaistiSanas
Digitala stratégija
Meérkauditorijas atlase un
optimizacija

Prasmes:

Klientu pieredzes komandu
veidoSana un vadisana

Lasijumi:
Facebook Business Suite:
https://business.facebook.com

Instagram Business Profile:
https://business.instagram.com/adv

ertising/

Advertising on Twitter:
https://ads.twitter.com/login?ref=BT
C

History of Social Media, definition:
https://en.wikipedia.org/wiki/Social
media

Social Media strategies
https://buffer.com/social-media-

marketing

Social Media statistics, surveys etc.
https://www.socialmediatoday.com/
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Socialo mediju marketings
Digitala analze
Pielietosanas jomas:

Digitalais marketings

Social media marketing books
surveys:
https://blog.hootsuite.com/books-
social-media-manager-read/

https://www.brafton.com/blog/socia
|-media/10-social-media-marketing-
books-to-add-to-your-reading-list/

Mobilais marketings:

Ka lietotnes palidz attistit jdsu
biznesu

Ka iestatit kampanas meérki
lietotném

Ka izsekot lietotnu kampanu
reklamguvumus

Lietotnu kampanas iestatisana

Pievienojiet reklamu kopas un
objektus lietotnu kampanam

Marketinga veicéja loma lietotnu
kampanas

Ka iestatit pareizo virzienu
automatizacijai

Ka stradat ar objektiem lietotnu
kampanas

Ka analizét rezultatus

Ka optimizét lietojumprogrammu,
lai palielinatu lietojamibu un tas
pieejamibu

0,5

1,5

0,2

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

Izpratne par personala
klientiem un vinu
vajadzibam

spéciga komunikacija

stratégiska jaunrade
klientu lojalitates,
noturésanas un

apmierinatibas kampanu
izstrade un izpilde

Klientu iesaistisanas
Digitala stratégija
Meérkauditorijas atlase un
optimizacija

Lietojamiba / dizains
Prasmes:

Digitala analize

Mobilais marketings
PielietoSanas jomas:

Digitalais marketings

Lasijumi:

14 Mobile Marketing Tips That Drive
Leads and Sales:
https://neilpatel.com/blog/14-
mobile-marketing-tips-to-drive-

leads-and-sales/



https://blog.hootsuite.com/books-social-media-manager-read/
https://blog.hootsuite.com/books-social-media-manager-read/
https://www.brafton.com/blog/social-media/10-social-media-marketing-books-to-add-to-your-reading-list/
https://www.brafton.com/blog/social-media/10-social-media-marketing-books-to-add-to-your-reading-list/
https://www.brafton.com/blog/social-media/10-social-media-marketing-books-to-add-to-your-reading-list/
https://neilpatel.com/blog/14-mobile-marketing-tips-to-drive-leads-and-sales/
https://neilpatel.com/blog/14-mobile-marketing-tips-to-drive-leads-and-sales/
https://neilpatel.com/blog/14-mobile-marketing-tips-to-drive-leads-and-sales/
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Ka noturét cilvékus un iesaistities
lietojumprogrammas lietosana

Ka lietotne nonakt jaunos tirgos

E-pasta marketings: 0,5 3,5 05 (45 |01 Pasnovertésanas testi (SE) Kompetences: Lastjumi:
E-pasta marketinga nozime > Scenariju uzdevumi (ST) Izpratne par personala | Email Marketing:
. . klientiem un vinu | https://mailchimp.com/marketing-
Opt-in e-pasta sarakstu un svina s . .
_ vajadzibam glossary/email-marketing/
magnétu
. spéciga komunikacija . . .
E-pasta apraide, e-pasta pecie J What is Email Marketing & Why Does
automatiskais atbildétajs stratégiska jaunrade My Business Need It?
- . . s https: yf keting. bl
E-pasta marketinga platformas klientu lojalitates, 0s //\,NWW V emdt e, ing.com/blo
. g/what-is-email-marketing/
. . — noturésanas un
Lieliskas e-pasta zinas rakstisana L
apmierinatibas kampanu . , .
T - o A Beginner’s Guide to Successful
E-pasta saraksta palielinasana izstrade un izpilde . .
Email Marketing:
Klientu iesaistiSanas https://neilpatel.com/blog/beginner
Digitala stratégija s-guide-email-marketing/
_ N 21 Best Email Marketing Software
Mérkauditorijas atlase un !
optir'nizéci'a ) Services &  Platforms  (2021):
) https://www.adamenfroy.com/best-
Lietojamiba / dizains email-marketing-services
Prasmes:
Digitala analize
Klientu pieredzes komandu
veidoSana un vadisana
Pielietosanas jomas:
Digitalais marketings
Video marketings: 0,5 0,5 2 3 0,1 | Pasnovértésanas testi (SE) Kompetences: Lastjumi:

Video marketinga formati

Scenariju uzdevumi (ST)
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https://mailchimp.com/marketing-glossary/email-marketing/
https://mailchimp.com/marketing-glossary/email-marketing/
https://www.lyfemarketing.com/blog/what-is-email-marketing/
https://www.lyfemarketing.com/blog/what-is-email-marketing/
https://neilpatel.com/blog/beginners-guide-email-marketing/
https://neilpatel.com/blog/beginners-guide-email-marketing/
https://www.adamenfroy.com/best-email-marketing-services
https://www.adamenfroy.com/best-email-marketing-services
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Video marketinga razosanas riki
lepriekséja razosana

Video veidosana

Video redigésana

Video mitinasana

Video reklamésana (PR, emuari,

socialie tikli, Google meklésana)
un sésana

YouTube videoklipu optimizacija

Izpratne par personala
klientiem un vinu
vajadzibam

spéciga komunikacija
stratégiska jaunrade

saglabasanas un
apmierinasanas kampanu
izstrade un izpilde

Klientu iesaistiS8anas
Digitala stratégija
Meérkauditorijas atlase un
optimizacija

Lietojamiba / dizains
Prasmes:

Socialo mediju marketings

Digitala analize Mobilais
marketings

Meklétajprogrammu
marketings (SEM)

Meklétajprogrammu
optimizacija (SEO)

Video marketings
PielietoSanas jomas:

Digitalais marketings

21 Video Marketing Tools Every
Marketer Should Know in 2020
(Updated May 2020):
https://shanebarker.com/blog/video
-marketing-tools/

How to Make a Video: a Step-by-Step
Guide, HubSpot:
https://blog.hubspot.com/marketing
/make-a-marketing-video

Create A YouTube Traffic Jam With
These 4 Simple

Optimization Tips:
https://neilpatel.com/blog/youtube-
channel-optimization/

WEM (Timekla
parvaldiba):

pieredzes

0,5

1,5

2,5

4,5

Pasnovertésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

spéciga komunikacija

Lastjumi:

19+ Website Layouts Users Won’t
Forget :



https://shanebarker.com/blog/video-marketing-tools/
https://shanebarker.com/blog/video-marketing-tools/
https://blog.hubspot.com/marketing/make-a-marketing-video
https://blog.hubspot.com/marketing/make-a-marketing-video
https://neilpatel.com/blog/youtube-channel-optimization/
https://neilpatel.com/blog/youtube-channel-optimization/
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Vietnes saturs: ka izveidot,
modificét, parvaldit

Timekla lapas izkartojums
Timekla lapas saturs

Darbs ar multimediju

Satura parbaude

Darbpldsmu izmantoSana
Satura publicésana

Timekla lapas prieksskatijums

Uz noteikumiem balstitas
personalizacijas izmantosana
satura atbilstibas palielinasanai

stratégiska jaunrade

Timekla lietojamibas /
dizaina pieredzes
parvaldiba

Prasmes:

Meklétajprogrammu
marketings (SEM)

Meklétajprogrammu
optimizacija (SEO)

Video marketings
PielietoSanas jomas:

Digitalais marketings

https://colibriwp.com/blog/website-
layout-design-ideas/

The ultimate guide to creating a web
design workflow:
https://www.teamwork.com/blog/w
eb-design-workflow/

The 11 Golden Rules of Writing
Content for Your Website:
https://www.jimdo.com/blog/11-
golden-rules-of-writing-website-

content/

Easy Social Media Graphic Design
Tips + Tools:
https://youtu.be/UGqHgwdy1lio

Your 16-Point Content Publishing
Checklist:
https://www.convinceandconvert.co
m/content-marketing/publishing-

checklist/

Lémumu pienemsana un biznesa | 1
inteligence:

Datorizéts Iémumu pienemsanas
atbalsts

Lemumu pienemsanas stili,
Simona lemumu pienemsanas
procesa cCetri posmi, ka arl
[Emumu pienéméju  kopigas
stratégijas un pieejas.

Lemumu atbalsta sistémas (DSS)

0,2

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

Izpratne par personala
klientiem un vinu
vajadzibam

spéciga komunikacija
stratégiska jaunrade

klientu lojalitates,
noturésanas un
apmierinatibas kampanu
izstrade un izpilde

Lastjumi:

What is business intelligence?
Transforming data into business
insights:
https://www.cio.com/article/243950
4/business-intelligence-definition-
and-solutions.html

Components of a Business
Intelligence software solution:

20



https://colibriwp.com/blog/website-layout-design-ideas/
https://colibriwp.com/blog/website-layout-design-ideas/
https://www.teamwork.com/blog/web-design-workflow/
https://www.teamwork.com/blog/web-design-workflow/
https://www.jimdo.com/blog/11-golden-rules-of-writing-website-content/
https://www.jimdo.com/blog/11-golden-rules-of-writing-website-content/
https://www.jimdo.com/blog/11-golden-rules-of-writing-website-content/
https://youtu.be/UGqHqwdy1io
https://www.convinceandconvert.com/content-marketing/publishing-checklist/
https://www.convinceandconvert.com/content-marketing/publishing-checklist/
https://www.convinceandconvert.com/content-marketing/publishing-checklist/
https://www.cio.com/article/2439504/business-intelligence-definition-and-solutions.html
https://www.cio.com/article/2439504/business-intelligence-definition-and-solutions.html
https://www.cio.com/article/2439504/business-intelligence-definition-and-solutions.html
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Biznesa inteligences (BI)
arhitektdra, saistiba ar DSS

Bl platformas

Biznesa parskati, komponenti,
struktiira, veidi

OLAP (tiessaistes analitiska

apstrade)

Datu vizualizacija un informacijas
panela dizains

Uznéméjdarbibas vadibas

sistémas

Klientu iesaistiSanas
Digitala stratégija
Biznesa inteligence

Lietojamiba /
dizainsPrasmes:

Digitala analize
PielietoSanas jomas:

Digitalais marketings

https://citeseerx.ist.psu.edu/viewdo
c¢/download?doi=10.1.1.972.8785&r
ep=repl&type=pdf

Dashboard Design Best Practices — 4
Key Principles:
https://www.sisense.com/blog/4-
design-principles-creating-better-
dashboards

Dizaina domasana:
Lietojamibas parbaudes nozime

Lietojamibas testa  planosanas

struktlra

Uzdevumu generésana
uznémumiem un dalibniekiem

Testétaju pienemsana darba
Lietojamibas testa dizains
Pika merkis

Dizaina pamatojums

Testa rezultatu analize

1,5

0,5

Pasnoveértésanas testi (SE)

Scenariju uzdevumi (ST)

Kompetences:

Izpratne par personala
klientiem un vinu
vajadzibam

spéciga komunikacija
stratégiska jaunrade

klientu lojalitates,
noturésanas un
apmierinatibas kampanu
izstrade un izpilde

Klientu iesaistiSanas
Digitala stratégija
Timekla
parvaldiba

pieredzes

Biznesa inteligence

Meérkauditorijas atlase un
optimizacija

Lasijumi:

What Is Design Thinking? A
Comprehensive Beginner's Guide:
https://careerfoundry.com/en/blog/
ux-design/what-is-design-thinking-
everything-you-need-to-know-to-
get-started

Usability test plan dashboard:
https://www.userfocus.co.uk/images
Jusabilitydashboard-l.png

How to Conduct Usability Testing: A
Step-By-Step Guide:
https://careerfoundry.com/en/blog/
ux-design/how-to-conduct-usability-
testing-a-step-by-step-guide

A beginner's guide to user & usability
testing:
https://www.hotjar.com/usability-
testing
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https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.972.8785&rep=rep1&type=pdf
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.972.8785&rep=rep1&type=pdf
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.972.8785&rep=rep1&type=pdf
https://www.sisense.com/blog/4-design-principles-creating-better-dashboards
https://www.sisense.com/blog/4-design-principles-creating-better-dashboards
https://www.sisense.com/blog/4-design-principles-creating-better-dashboards
https://careerfoundry.com/en/blog/ux-design/what-is-design-thinking-everything-you-need-to-know-to-get-started
https://careerfoundry.com/en/blog/ux-design/what-is-design-thinking-everything-you-need-to-know-to-get-started
https://careerfoundry.com/en/blog/ux-design/what-is-design-thinking-everything-you-need-to-know-to-get-started
https://careerfoundry.com/en/blog/ux-design/what-is-design-thinking-everything-you-need-to-know-to-get-started
https://www.userfocus.co.uk/images/usabilitydashboard-l.png
https://www.userfocus.co.uk/images/usabilitydashboard-l.png
https://careerfoundry.com/en/blog/ux-design/how-to-conduct-usability-testing-a-step-by-step-guide
https://careerfoundry.com/en/blog/ux-design/how-to-conduct-usability-testing-a-step-by-step-guide
https://careerfoundry.com/en/blog/ux-design/how-to-conduct-usability-testing-a-step-by-step-guide
https://www.hotjar.com/usability-testing
https://www.hotjar.com/usability-testing
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Lietojamiba / dizains
Prasmes: Report Template: Usability Test:
: https://www.usability.gov/sites/defa
Klientu pieredzes komandu | ult/files/report-template-usability-
veidoSana un vadisana test 0.docx
Socialo mediju marketings
Meklétajprogrammu
marketings (SEM)
Meklétajprogrammu
optimizacija (SEO)
PielietoSanas jomas:
Digitalais marketings
Excel: 0 0,0 | Pasnovertésanas testi (SE) Prasmes: Lastjumi:
. 5 - . . . .
Excel pamati Scenariju uzdevumi (ST) Excel Insert subtotals in a list of data in a

Excel formulas
Datu analize
Diagrammas

Pivot

Pielietosanas jomas:

Pamata marketings

worksheet:
https://support.microsoft.com/en-
us/office/insert-subtotals-in-a-list-of-
data-in-a-worksheet-7881d256-b4fa-
4f81-b71e-b0a3d4a52b3a

SUBTOTAL function:
https://support.microsoft.com/en-
us/office/subtotal-function-
7b027003-f060-4ade-9040-
e478765b9939

Comprehensive Tutorial for Excel
Conditional Formatting:
https://www.smartsheet.com/how-
to-apply-conditional-formatting-
excel
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https://www.usability.gov/sites/default/files/report-template-usability-test_0.docx
https://www.usability.gov/sites/default/files/report-template-usability-test_0.docx
https://www.usability.gov/sites/default/files/report-template-usability-test_0.docx
https://support.microsoft.com/en-us/office/insert-subtotals-in-a-list-of-data-in-a-worksheet-7881d256-b4fa-4f81-b71e-b0a3d4a52b3a
https://support.microsoft.com/en-us/office/insert-subtotals-in-a-list-of-data-in-a-worksheet-7881d256-b4fa-4f81-b71e-b0a3d4a52b3a
https://support.microsoft.com/en-us/office/insert-subtotals-in-a-list-of-data-in-a-worksheet-7881d256-b4fa-4f81-b71e-b0a3d4a52b3a
https://support.microsoft.com/en-us/office/insert-subtotals-in-a-list-of-data-in-a-worksheet-7881d256-b4fa-4f81-b71e-b0a3d4a52b3a
https://support.microsoft.com/en-us/office/subtotal-function-7b027003-f060-4ade-9040-e478765b9939
https://support.microsoft.com/en-us/office/subtotal-function-7b027003-f060-4ade-9040-e478765b9939
https://support.microsoft.com/en-us/office/subtotal-function-7b027003-f060-4ade-9040-e478765b9939
https://support.microsoft.com/en-us/office/subtotal-function-7b027003-f060-4ade-9040-e478765b9939
https://www.smartsheet.com/how-to-apply-conditional-formatting-excel
https://www.smartsheet.com/how-to-apply-conditional-formatting-excel
https://www.smartsheet.com/how-to-apply-conditional-formatting-excel
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SUMIFS function:
https://support.microsoft.com/en-
us/office/sumifs-function-c9e748f5-
7ea7-455d-9406-611cebce642b

Create a PivotTable to analyze
worksheet data:
https://support.microsoft.com/en-
us/office/create-a-pivottable-to-
analyze-worksheet-data-a9a84538-
bfe9-40a9-a8e9-f99134456576

Video:

MS Excel - Subtotal:
https://youtu.be/-F21Z aBFTs

Get the Sum of Filtered Data in Excel
(Using SUBTOTAL Formula):
https://youtu.be/ Jxm6WINkfQ

Excel: Conditional Formatting:
https://youtu.be/zfQ8u0OBolj8

Excel SUMIFS (better version of
SUMIF), COUNTIFS & AVERAGEIFS
(Multiple Criteria):
https://youtu.be/AZuBNWMh7VM

Excel's Find and Replace (surprising
features):
https://youtu.be/3naynygx dU

Starpsumma

18.5

21,5

40

83

123

Satura marketings
Marketing):

(Content

10

17

27

Pasnovertésanas testi (SE)

Scenariju uzdevumi (ST)

LasTjumi:

Par Satura marketinga pamatiem:
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https://support.microsoft.com/en-us/office/sumifs-function-c9e748f5-7ea7-455d-9406-611cebce642b
https://support.microsoft.com/en-us/office/sumifs-function-c9e748f5-7ea7-455d-9406-611cebce642b
https://support.microsoft.com/en-us/office/sumifs-function-c9e748f5-7ea7-455d-9406-611cebce642b
https://support.microsoft.com/en-us/office/create-a-pivottable-to-analyze-worksheet-data-a9a84538-bfe9-40a9-a8e9-f99134456576
https://support.microsoft.com/en-us/office/create-a-pivottable-to-analyze-worksheet-data-a9a84538-bfe9-40a9-a8e9-f99134456576
https://support.microsoft.com/en-us/office/create-a-pivottable-to-analyze-worksheet-data-a9a84538-bfe9-40a9-a8e9-f99134456576
https://support.microsoft.com/en-us/office/create-a-pivottable-to-analyze-worksheet-data-a9a84538-bfe9-40a9-a8e9-f99134456576
https://youtu.be/-F21Z_aBFTs
https://youtu.be/_Jxm6WINkfQ
https://youtu.be/zfQ8uOBoIj8
https://youtu.be/AZuBNWMh7VM
https://youtu.be/3naynygx_dU
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Kas ir satura marketings.

Galvenie satura marketinga
ieguvumi.

Satura radiSanas process.
Satura marketinga veidi

Satura  marketinga  stratégijas
izveide.

Satura marketinga tendencies.

Veiksmigas satura  marketinga
stratégijas izveides soli.

Satura marketinga efektivitate.

http://projects.paragoneurope.eu/at
tachments/Content%20Marketing%2
O0CMEX/ContentMarketingHandbook.

pdf

Kvalitativs un saistoss saturs

https://go.marketo.com/rs/marketo
b2/images/DG2ECM.pdf

Terminu skaidrojums :

https://sem.Iv/lv/popularako-
marketinga-terminu-skaidrojumi/

Praude, V., Salkovska, J., Satura
marketings interneta, Burtene, 2018

Pulizzi, J., Epic Content Marketing:
How to Tell a Different Story, Break
through the Clutter, and Win More
Customers by Marketing
Less, McGraw-Hill Education, 2013

Wilson, P., Master Content Strategy:
How to Maximize Your Reach and
Boost Your Bottom Line Every Time
You Hit Publish, Big Brand Books,
2018

Champion, J.,, Inbound Content: A
Step-by-Step Guide To Doing Content
Marketing the Inbound Way, Wiley,
2018

Shaefer, M.W., The Content Code: Six
essential strategies to ignite your
content, your marketing, and your
business, gShift, 2015
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http://projects.paragoneurope.eu/attachments/Content%20Marketing%20CMEX/ContentMarketingHandbook.pdf
http://projects.paragoneurope.eu/attachments/Content%20Marketing%20CMEX/ContentMarketingHandbook.pdf
http://projects.paragoneurope.eu/attachments/Content%20Marketing%20CMEX/ContentMarketingHandbook.pdf
http://projects.paragoneurope.eu/attachments/Content%20Marketing%20CMEX/ContentMarketingHandbook.pdf
http://projects.paragoneurope.eu/attachments/Content%20Marketing%20CMEX/ContentMarketingHandbook.pdf
https://go.marketo.com/rs/marketob2/images/DG2ECM.pdf
https://go.marketo.com/rs/marketob2/images/DG2ECM.pdf
https://go.marketo.com/rs/marketob2/images/DG2ECM.pdf
https://sem.lv/lv/popularako-marketinga-terminu-skaidrojumi/
https://sem.lv/lv/popularako-marketinga-terminu-skaidrojumi/
https://sem.lv/lv/popularako-marketinga-terminu-skaidrojumi/
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Hanly, L., Content That Converts:
How To Build A Profitable and
Predictable B2B Content Marketing
Strategy, First Printing, 2016

McCoy, J., Practical Content Strategy
& Marketing, Kindle Edition, 2017

Kopa

22,5

27,5

50

100

150

Nosléguma novértésanas tests
(FE)
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10 KOPSAVILKUMS

Pabeidzot So dalu, studentiem ir jaizprot marketinga pamatprincipi digitalaja joma, meklésanas programmu un socialo

mediju tehniskie aspekti un netehniskie digitala marketinga aspekti, pieméram, mediju planosana, e-pasta marketings
utt.

Dalibniekiem ieteicams pavadit lidz 4 stundam nedél3, lai iepazitos ar lasamvielam un pilnigiem pasnovértéjuma testiem



